2023 - 2024 / SYB2162019192 - MARKETING OF HEALTH CARE SERVICES / MARKETING OF HEALTH CARE SERVICES

GENEL TANIM / GENERAL DESCRIPTION

Ders Adi / Course Name

MARKETING OF HEALTH CARE SERVICES / MARKETING OF HEALTH CARE SERVICES

Ders Kodu / Course Code

SYB2162019192

Ders Tirii / Course Type

Ders Seviyesi / Course Level

Bachelor’s / Bachelor's

Ders Akts Kredi / ECTS 5.00
Haftalik Ders Saati (Kuramsal) / 4.00
Course Hours For Week

(Theoretical)

Haftalik Uygulama Saati / Course 0.00
Hours For Week (Objected)

Haftalik Laboratuar Saati / Course 0.00
Hours For Week (Laboratory)

Dersin Verildigi Yl / Year 2

Ogretim Sistemi / Teaching System

Formal Education / Formal Education

Egitim Dili / Education Language

On Kosulu Olan Ders(ler) /
Precondition Courses

Amaci / Purpose

Pazarlama genelinde ve saglik hizmetleri 6zelinde pazarlama kavraminin 6gretiimesi.

Its purpose is to teach the points of marketing concept throughout marketing in health
care.

igerigi / Content

Pazarlama kavrami, hizmetlerin ve saglik hizmetlerinin pazarlanmasi, saglik hizmetlerinin
ozellikleri, saglik hizmetleri sunum modelleri, saglik hizmetlerinde pazarlama y6netim
surecleri, hedef pazar, saglik tlketicilerinin davraniglari, pazarlama arastirmalari, tiiketici
talep tahminleri, saglik hizmetlerinde dagitim kanallari (sevk ve énerme sistemleri), satis
artirma c¢abalari ve halkla iligkiler, saglik hizmetlerinde fiyatlandirma, pazarlama
hizmetlerinin degerlendirilmesi, halkla iligkiler.

Marketing concept, ordinary marketing, the features of the health services, marketing
management process in the health services, target market, customer behaviors,
marketing researches, distribution channels in the health services, promotions and
public relation, pricing and the evaluation of the health care services.

Onerilen Diger Hususlar /
Recommended Other
Considerations

Staj Durumu / Internship Status

Kitabi / Malzemesi / Onerilen
Kaynaklar / Books / Materials /
Recommended Reading

Tengilimoglu, Dilaver, Saglik Hizmetleri Pazarlamasi, 2011, Siyasal Yayinevi, Ankara
Karafakioglu, M., 1998; Saglik Hizmetleri Pazarlamasi, Istanbul Universitesi Isletme
Fakultesi Yayinlari, Istanbul.

Tengilimoglu, Dilaver, Saglik Hizmetleri Pazarlamasi, 2011, Siyasal Yayinevi, Ankara
Karafakioglu, M., 1998; Saglik Hizmetleri Pazarlamasi, Istanbul Universitesi Isletme
Fakultesi Yayinlari, Istanbul.

Ogretim Uyesi (Uyeleri) / Faculty
Member (Members)




OGRENME GIKTILARI / LEARNING OUTCOMES

Saglik kurumlarinda pazarlamanin uygulanmasinda karsilasilan sorunlari bilir. Knows the marketing practice problems in the health foundations.
Saglk kurumlari icin pazarlamanin saglayabilecegi faydalari anlar. Knows the benefits of marketing.

Stratejik pazarlama yonetimini ve pazarlama stratejilerini 6grenir Learns the strategic marketing management and marketing strategies.
Duyarli organizasyon 6zelliklerini bilir ve duyarl olmak icin yapilmasi gerekenleri ortaya koyar. Knows the features of the health organization and important principles.

Siirekli degisen ¢evreye ayak uydurmada saglik kurumlarinin yapabileceklerini ve kullanabilecekleri

stratejileri bilir. Learns the strategies of the health foundations used for orientation.

Girisimci saglik kurumlarinin 6zelliklerini 6grenir. Learns the features of enterprising health foundations.
imajin ne oldugunu ve imajin nasil yaratilacagini 6grenir. Learns the image and image building.
Saglk kurumlari icin miisteri ydnetimini ve musteri tatmin calismalarinin nasil yapilacagini 6grenir. Understands information about customer management and customer satisfaction studies.

HAFTALIK DERS iGERIGi / DETAILED COURSE OUTLINE
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Hafta / Week

Ogretim Yontem ve

Teknikleri/Teaching Methods On Hazirlik / Preliminary

Teorik Dersler / Theoretical Uygulama Lab

Techniques

1 Pazarlamanin Konusu, Kapsami, Gelisimi, Yonetimi

Marketing Concept, Management and Development

Teorik Dersler / Theoretical Uygulama Lab ?g{ﬁ;ﬂ;}ﬁgg&i\éz Methods On Hazirlik / Preliminary

Techniques

2 Pazarlama Anlayisi

Marketing Issues

Teorik Dersler / Theoretical Uygulama Lab ?g;ﬁiﬁ:ﬁgtsgig Methods On Hazirlik / Preliminary

Techniques

3 Pazarlama ile ilgili Oteki Bazi Kavramlar

The Other Marketing Conceptions

Teorik Dersler / Theoretical Uygulama Lab ?g&ﬁ;g;:{ﬁg:&ig Methods On Hazirlik / Preliminary

Techniques

4 Gilincel Gelismeler

The Current Developments

gretim YO "
Teorik Dersler / Theoretical Uygulama Lab '?glzﬁgll(rlnerils)l'gt:é?]i\r’:; Methods On Hazirlik / Preliminary

Technigues

5 Pazarlama Cevresi

Marketing Environment
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Ogretim Yontem ve

Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
6 Stratejik Planlama ve Pazarlama Yo&netim Siireci Pazarlamanin Rolu
Strategic Planning and Marketing Management Process
. . Ogretim Yontem ve = .
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Technigues
7 Pazarlama Arastirmasi ve Bilgi Sistemi
Marketing Research and Information System
. . Ogretim Yoéntem ve . o
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
8 Ara Sinav
Mid-Term Exam
gretim YO .
Teorik Dersler / Theoretical Uygulama Lab 'Cl')glzﬁmqeri/(')l'gt:cr:?\i\r,lz Methods On Hazirlik / Preliminary
Technigues
9 Tuketici Davraniglar, Pazarlar ve Tlketici Pazarlari
Customer Behaviors and Markets
. . Ogretim Yoéntem ve x .
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
10 Pazar Bélimlendirme
Market Segmentation
. . gretim Yont .. -
Teorik Dersler / Theoretical Uygulama Lab '?eglzﬁill(r;;ri/(?rr;aeg;i\r/\z Methods On Hazirlik / Preliminary
Techniques
11 Hizmet pazarlamasi

Service Marketing
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Ogretim Yontem ve

Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
12 Saglik Hizmetleri Pazarlamasi
Health Care Services Marketing
gretim YO .
Teorik Dersler / Theoretical Uygulama Lab '?glzﬁgll(rlnerils)l'gt:é?]i\rgz Methods On Hazirlik / Preliminary
Technigues
13 Saglik Hizmetleri Pazarlamasi
Health Services Marketing
. . Ogretim Yont - .
Teorik Dersler / Theoretical Uygulama Lab Tgl:ﬁill(l?;ri/s)rgsgiﬁz Methods On Hazirlik / Preliminary
Techniques
14 Saglik Hizmetlerinde Giincel Yaklasimlar
The Current Approaches in the Health Services
gretim YO .
Teorik Dersler / Theoretical Uygulama Lab 'Cl')glzﬁmqeri/(')l'gt:cr:?\i\r,lz Methods On Hazirlik / Preliminary
Technigues
15 Saglik Hizmetlerinde Giincel Yaklagimlar

The Current Approaches in the Health Services
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DEGERLENDIRME / EVALUATION

Savi/ Katki Yuzdesi /
Nun}llber Percentage of
Contribution (%)
Ara Sinav / Midterm Examination 1 100
Toplam / Total: 1 100
Basar Notuna Katki Yiizdesi / Contribution to Success Grade(%): 40
Katki Yuzdesi /
Sayi /
Percentage of
e Contribution (%)
Final Sinavi / Final Examination 1 100
Toplam / Total: 1 100
Basari Notuna Katki Yiizdesi / Contribution to Success Grade(%): 60
Etkinliklerinin Basar Notuna Katki Yiizdesi(%) Toplami / Total Percentage of Contribution (%) to Success Grade: 100
Degerlendirme Tipi / Evaluation Type:
iS YUKU / WORKLOADS
Siiresi | Toplam Is Yiikii
. Sayi/ (Saat) / (Saat) / Total
SR Er e e Number | Duration Work Load
(Hours) (Hour)
Ara Sinav / Midterm Examination 1 1.00 1.00
Final Sinavi / Final Examination 1 1.00 1.00
Derse Katilim / Attending Lectures 14 4.00 56.00
Bireysel Calisma / Self Study 14 6.00 84.00
Toplam / Total: 30 12.00 142.00

Dersin AKTS Kredisi = Toplam Is Yiikii (Saat) / 30.00 (Saat/AKTS) = 142.00/30.00 = 4.73 ~ / Course ECTS Credit = Total Workload (Hour) / 30.00 (Hour / ECTS) = 142.00 / 30.00 = 4.73 ~

PROGRAM VE OGRENME CIKTISI/ PROGRAM LEARNING OUTCOMES
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Ogrenme Ciktilari /
Learning Outcomes

Program Ciktilar / Program

1.11

21.1(3.1.1 (321|331

3.4.1

1.Saglik kurumlarinda
pazarlamanin uygulanmasinda
karsilagilan sorunlari bilir. /
Knows the marketing practice
problems in the health
foundations.

2.Saglik kurumlari igin
pazarlamanin saglayabilecegi
faydalan anlar. / Knows the
benefits of marketing.

3.Stratejik pazarlama
yonetimini ve pazarlama
stratejilerini 6grenir / Learns
the strategic marketing
management and marketing
strategies.

4.Duyarh organizasyon
6zelliklerini bilir ve duyarh
olmak icin yapilmasi
gerekenleri ortaya koyar. /
Knows the features of the
health organization and
important principles.

5.Sirekli degisen cevreye ayak
uydurmada saglk kurumlarinin
yapabileceklerini ve
kullanabilecekleri stratejileri
bilir. / Learns the strategies of
the health foundations used for
orientation.

6.Girisimci saglhk kurumlarinin
ozelliklerini 6grenir. / Learns
the features of enterprising
health foundations.

7.imajin ne oldugunu ve imajin
nasil yaratilacagini égrenir. /
Learns the image and image
building.
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8.Saglik kurumlari icin musteri
yonetimini ve misteri tatmin
calismalarinin nasil yapilacagini
6grenir. / Understands
information about customer
management and customer
satisfaction studies.

Katki Dlizeyi / Contribution Level : 1-Cok Diislik / Very low, 2-Diisiik / Low, 3-Orta / Moderate, 4-Yiksek / High, 5-Cok Yiiksek / Very high
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