2023 - 2024 / TRZ2162022839 - TOURISM AND ENVIRONMENT / TOURISM AND ENVIRONMENT

GENEL TANIM / GENERAL DESCRIPTION

Ders Adi / Course Name

TOURISM AND ENVIRONMENT / TOURISM AND ENVIRONMENT

Ders Kodu / Course Code

TRZ2162022839

Ders Tirii / Course Type

Ders Seviyesi / Course Level

Associate / Associate

Ders Akts Kredi / ECTS 2.00
Haftalik Ders Saati (Kuramsal) / 2.00
Course Hours For Week

(Theoretical)

Haftalik Uygulama Saati / Course 0.00
Hours For Week (Objected)

Haftalik Laboratuar Saati / Course 0.00
Hours For Week (Laboratory)

Dersin Verildigi Yl / Year 2

Ogretim Sistemi / Teaching System

Formal Education / Formal Education

Egitim Dili / Education Language

On Kosulu Olan Ders(ler) /
Precondition Courses

Yok

None

Amaci / Purpose

Turizm ve Seyahat isletmeciligi Programinda egitim géren 6grencileri Turizm Pazarlamasi
hakkinda bilgilendirmek

To inform students studying Tourism and Travel Management Program about Tourism
Marketing

igerigi / Content

Genel olarak pazarlama, Turizm pazarlamasina giris, Pazarlama bilgi sistemi, Turizm
pazari-piyasasi, Turistik Griin, Turistik Griintn fiyatlandirmasi, Turizmde dagitim, Turistik
Granin tutundurulmasi, Turizm de tanitma, Turizm pazarlama arastirmasi, Turizm
pazarlama politikasi, Uluslararasi turizm pazarlamasi.

Service Marketing, Introduction to Tourism Marketing, Tourism Marketing Planning,
Marketing information system and Tourism Market, Marketing Mix- Marketing Mix
Elements and Tourism Product, Marketing Mix Elements: Distribution, Marketing Mix
Elements: Price. Marketing Mix Elements: Physical Evidences, Marketing Mix
Elements: Promotion, Marketing Mix Elements: People.

Onerilen Diger Hususlar / Yok None
Recommended Other

Considerations

Staj Durumu / Internship Status Yok None

Kitabi / Malzemesi / Onerilen
Kaynaklar / Books / Materials /
Recommended Reading

Ogretim Uyesi (Uyeleri) / Faculty
Member (Members)

Dog. Dr. Koray GENC




OGRENME GIKTILARI / LEARNING OUTCOMES

Turizm pazarlama kavramini agiklayabilme To be able to explain the concept of tourism marketing;

Pazar boliimlendirmesini ve hedef Pazar secim uygulamalarini agiklayabilme To be able to explain market segmentations and target market selection applications ;

Turizmde pazarlama karmasini taniyabilme To be able to recognize marketing mix in tourism ;

Turizm Pazarlamasi Planlamasini kavrayabilme To be able to understand tourism marketing planning;

Turizm Pazarlamasi Planlamasini kavrayabilme

To be able to understand place of tourism marketing in business;

HAFTALIK DERS iGERIGi / DETAILED COURSE OUTLINE
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Hafta / Week

. . Ogretim Yont - I
Teorik Dersler / Theoretical Uygulama Lab Tglz(neill(rlgri/(?rr;a?gi\r/]z Methods On Hazirlik / Preliminary
Techniques
Genel olarak Pazarlama ve Hizmet Pazarlamasi
1
Service Marketing
. . gretim Yont .. _—
Teorik Dersler / Theoretical Uygulama Lab '(I:')gl:ﬁi;(?;ri/(?l'r;:cmi\rgz Methods On Hazirlik / Preliminary
Techniques
2 Turizm Pazarlamasina Giris
Introduction to Tourism Marketing
. . Ogretim Yontem ve - -
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
3 Turizm Pazarlamasi Planlamasi
Tourism Marketing Planning
. . Ogretim Yont - _
Teorik Dersler / Theoretical Uygulama Lab Tgl:ﬁill(rlgri/?rgsgig Methods On Hazirlik / Preliminary
Techniques
4 Pazarlama Bilgi Sistemi ve Turizm Pazar
Marketing information system and Tourism Market
. . Ogretim Yontem ve = _
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Technigues
5 Pazarlama Karma Elemanlar ve Turistik Uriin
Marketing Mix- Marketing Mix Elements and Tourism Product
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Ogretim Yontem ve

Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
6 Pazarlama Karma Elemanlari: Dagitim
Marketing Mix Elements: Distribution
. . Ogretim Yontem ve = .
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Technigues
7 Pazarlama Karma Elemanlari: Fiyat
Marketing Mix Elements: Price
. . Ogretim Yoéntem ve . o
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
8 Ara sinav
Mid-term Exam
gretim YO "
Teorik Dersler / Theoretical Uygulama Lab 'Cl')glzﬁmqeri/(')l'gt:cr:?\i\r,lz Methods On Hazirlik / Preliminary
Technigues
9 Pazarlama Karma Elemanlarn: Fiziksel Kanitlar
Marketing Mix Elements: Physical Evidences
. . Ogretim Yoéntem ve x .
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
10 Pazarlama Karma Elemanlari: Tutundurma
Marketing Mix Elements: Promotion
. . gretim Yont .. -
Teorik Dersler / Theoretical Uygulama Lab '?eglzﬁill(r;;ri/(?rr;aeg;i\r/\z Methods On Hazirlik / Preliminary
Techniques
11 Pazarlama Karma Elemanlari: insan

Marketing Mix Elements: People
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Ogretim Yontem ve

Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
12 Pazarlama Karma Elemanlari: Stregler
Marketing Mix Elements: Processes
. . Ogretim Yontem ve = .
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Technigues
13 Elektronik Ortamda Pazarlama
Electronic Marketing
. . Ogretim Yoéntem ve . o
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
14 Ornek Olay Degerlendirmesi
Case Assessment
gretim YO .
Teorik Dersler / Theoretical Uygulama Lab 'Cl')glzﬁmqeri/(')l'gt:cr:?\i\r,lz Methods On Hazirlik / Preliminary
Technigues
15 Uluslararasi turizm pazarlamasi.
Case Assessment
. . Ogretim Yoéntem ve x .
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
16 Ddénem sonu sinavi

Final Exam
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DEGERLENDIRME / EVALUATION

Savi/ Katki Yuzdesi /
Nun}llber Percentage of
Contribution (%)
Ara Sinav / Midterm Examination 1 100
Toplam / Total: 1 100
Basar Notuna Katki Yiizdesi / Contribution to Success Grade(%): 40
Katki Yuzdesi /
Sayi /
Percentage of
e Contribution (%)
Final Sinavi / Final Examination 1 100
Toplam / Total: 1 100
Basari Notuna Katki Yiizdesi / Contribution to Success Grade(%): 60
Etkinliklerinin Basar Notuna Katki Yiizdesi(%) Toplami / Total Percentage of Contribution (%) to Success Grade: 100
Degerlendirme Tipi / Evaluation Type:
iS YUKU / WORKLOADS
Siiresi | Toplam Is Yiikii
. Sayi/ (Saat) / (Saat) / Total
SR Er e e Number | Duration Work Load
(Hours) (Hour)
Ara Sinav / Midterm Examination 1 1.00 1.00
Final Sinavi / Final Examination 1 1.00 1.00
Derse Katilim / Attending Lectures 14 2.00 28.00
Bireysel Calisma / Self Study 14 2.00 28.00
Ara Sinav igin Bireysel Calisma / Individual Study for Mid term Examination 3 1.00 3.00
Final Sinavi igiin Bireysel Calisma / Individual Study for Final Examination 3 1.00 3.00
Toplam / Total: 36 8.00 64.00

Dersin AKTS Kredisi = Toplam is Yiikii (Saat) / 30.00 (Saat/AKTS) = 64.00/30.00 = 2.13 ~ / Course ECTS Credit = Total Workload (Hour) / 30.00 (Hour / ECTS) = 64.00 / 30.00 = 2.13 ~
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PROGRAM VE OGRENME CIKTISI / PROGRAM LEARNING OUTCOMES

Ogrenme Ciktllan / Program Ciktilari / Program Outcomes
Learning Outcomes 1111211 (212311 |3.1.2 321331341342

1.Turizm pazarlama kavramini
aciklayabilme / To be able to

explain the concept of tourism
marketing;

2.Pazar bélimlendirmesini ve
hedef Pazar segim
uygulamalarini agiklayabilme /
To be able to explain market
segmentations and target
market selection applications ;

3. Turizmde pazarlama
karmasini taniyabilme / To be
able to recognize marketing
mix in tourism ;

4. Turizm Pazarlamasi
Planlamasini kavrayabilme /
To be able to understand
tourism marketing planning;

5. Turizm Pazarlamasi
Planlamasini kavrayabilme /
To be able to understand place 4 5 4 4 5
of tourism marketing in
business;

Katki Dlzeyi / Contribution Level : 1-Cok Duistik / Very low, 2-Diislik / Low, 3-Orta / Moderate, 4-Yuksek / High, 5-Cok Yiiksek / Very high
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