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GENEL TANIM / GENERAL DESCRIPTION

Ders Adi / Course Name

GENERAL BUSINESS / GENERAL BUSINESS

Ders Kodu / Course Code

1YP2132022837

Ders Tirii / Course Type

Ders Seviyesi / Course Level

Associate / Associate

Ders Akts Kredi / ECTS 4.00
Haftalik Ders Saati (Kuramsal) / 2.00
Course Hours For Week

(Theoretical)

Haftalik Uygulama Saati / Course 0.00
Hours For Week (Objected)

Haftalik Laboratuar Saati / Course 0.00
Hours For Week (Laboratory)

Dersin Verildigi Yl / Year 2

Ogretim Sistemi / Teaching System

Formal Education / Formal Education

Egitim Dili / Education Language

Turkish / Turkish

On Kosulu Olan Ders(ler) /
Precondition Courses

Yok

None

Amaci / Purpose

Pazarlama kavramini anlayabilme, Modern pazarlama anlayigini yorumlayabilme, Hedef
pazari belirleme ve yeni uriin gelistiriimesinde izlenecek yolu kavrayabilme, Uriin yagsam
surecinde izlenecek pazarlama stratejilerini kavrayabilme.

Understanding the concept of marketing, Interpretation of modern marketing concept,
Determining the target market and understanding the way to be followed in developing
new product, Understanding the marketing strategies to be followed in product life
process.

igerigi / Content

Pazarlamanin Tanimi; Kapsami; Gelisimi; Modern Pazarlama Yo&netimi, Pazarlama
Yénetimi ve Gevre liskisi; Stratejik Pazarlama ve Pazarlamanin Rolii, Pazarlama Bilgi
Sistemi ve Pazarlama Arastirmasi; Pazar Kavrami; Tiiketici Pazar ve Tiketici Davranisi;
Endustriyel (Orgiitsel) Pazar ve Endiistriyel Alici Davranislari; Pazar Béliimleme; Pazar
Boélimlemenin Temelleri; Hedef Pazar Segimi; Pazar Hedefleme

Definition of Marketing; Coverage; Development; Modern Marketing Management,
Marketing Management and Environment Relationship; The Role of Strategic
Marketing and Marketing, Marketing Information System and Marketing Research;
Market Concept; Consumer Market and Consumer Behavior; Industrial
(Organizational) Market and Industrial Buyer Behaviors; Market Segmentation; Basics
of Market Segmentation; Target Market Selection; Market Targeting

Onerilen Diger Hususlar / Yok None
Recommended Other

Considerations

Staj Durumu / Internship Status Yok None

Kitabi / Malzemesi / Onerilen
Kaynaklar / Books / Materials /
Recommended Reading

Temel Pazarlama Bilgileri, Prof. Dr. Cemal Yikselen, Detay Yayincilik

Temel Pazarlama Bilgileri, Prof. Dr. Cemal Yikselen, Detay Yayincilik

Ogretim Uyesi (Uyeleri) / Faculty
Member (Members)

Ogr. Goér. Mustafa SARI




OGRENME GIKTILARI / LEARNING OUTCOMES

Pazarlama ve Pazarlama Yo6netimi anlayisindaki degisimler

Changes in Marketing and Marketing Management

Stratejik Pazarlama ve pazarlama planlamasi

Strategic Marketing and marketing planning

Pazar cesitleri ve 6zellikleri

Market types and features

Hedef pazarin segimi

Selection of target market

Tuketici davranislarini incelenmesi ve bu davraniglara uygun stratejilerin belirlenmesi

Examining consumer behaviors and determining appropriate strategies for these behaviors

Pazarlama Karmasinin ayrintili olarak ele alinarak Pazarlama Y&netiminin basarisi i¢in pazarlama
karmasinin nasil olusturulmasi gerektiginin érneklerle incelenmesi

Examining marketing mix in detail and explaining how marketing mix for marketing management's
success should be formed with examples

HAFTALIK DERS iGERIGi / DETAILED COURSE OUTLINE
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Hafta / Week

Ogretim Yontem ve

Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
1 Modern Pazarlama AnlayisilMisteri De@eri ve Misteri Tatminil
Modern Marketing Approach Customer Value and Customer
Satisfaction
. . gretim Yont .. _—
Teorik Dersler / Theoretical Uygulama Lab '(I:')gl:ﬁi;(?;ri/(?l'r;:cmi\rgz Methods On Hazirlik / Preliminary
Techniques
2 Pazarlama Yonetimi, Stratejik Planlama ve Pazarlama Planlamasil
Marketing Management, Strategic Planning and Marketing Planning
Teorik Dersler / Theoretical Uygulama Lab ?g;ﬁiﬁ:ﬁgtsgig Methods On Hazirlik / Preliminary
Techniques
3 Pazarlama Kararlarini Etkileyen Cevresel Faktorlerl Pazarlama Bilgi
Sistemi ve Pazarlama Arastirmasil
Environmental Factors Affecting Marketing Decisions Marketing
Information System and Marketing Research
. . Ogretim Yont - _
Teorik Dersler / Theoretical Uygulama Lab Tgl:ﬁill(rlgri/?rgsgig Methods On Hazirlik / Preliminary
Techniques
4 Tiketiciler Pazarinin Ozellikleril
Features of the Consumer Market
gretim YO "
Teorik Dersler / Theoretical Uygulama Lab Ogretim Yontem ve On Hazirlik / Preliminary

Teknikleri/Teaching Methods
Technigues

5 Orgiitsel Pazarlarin Ozellikleril

Features of Organizational Markets
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Ogretim Yontem ve

Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
6 Uluslararasi Pazarlarnin Ozellikleril
Features of International Markets
. . Ogretim Yontem ve = .
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Technigues
7 Pazar Bolimleme ve Hedef Pazarlarin Segimil
Market Segmentation and Selection of Target Markets
. . Ogretim Yoéntem ve . o
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
8 ARA SINAV
Midterm
. . Ogretim Yontem ve .. .
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Technigues
9 internet Ortaminda PazarlamalMal Kararlaril
Marketing Decisions on the Internet
. . Ogretim Yoéntem ve x .
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
10 Mal Kararlaril
Property Decisions
. . Ogretim Yoéntem ve - o
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
11 Fiyat Kararlaril

Price Decisions
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Ogretim Yontem ve

Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
12 Dagitim Kararlaril
Distribution Decisions
. . Ogretim Yontem ve = .
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Technigues
13 Tutundurma Kararlaril
Decisions of Hold
. . Ogretim Yoéntem ve . o
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
14 Hizmet Pazarlamasil
Service Marketing
gretim YO .
Teorik Dersler / Theoretical Uygulama Lab 'Cl')glzﬁmqeri/(')l'gt:cr:?\i\r,lz Methods On Hazirlik / Preliminary
Technigues
15 Pazarlamada Orgiitleme ve Denetim
Organizing and Auditing in Markets
. . Ogretim Yoéntem ve x .
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
16 FINAL SINAVI
FINAL EXAM
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DEGERLENDIRME / EVALUATION

Savi/ Katki Yuzdesi /
Nun}llber Percentage of
Contribution (%)
Ara Sinav / Midterm Examination 1 100
Toplam / Total: 1 100
Basar Notuna Katki Yiizdesi / Contribution to Success Grade(%): 40
Katki Yuzdesi /
N?J?ri%ér Percentage of
Contribution (%)
Final Sinavi / Final Examination 1 100
Toplam / Total: 1 100
Basari Notuna Katki Yiizdesi / Contribution to Success Grade(%): 60
Etkinliklerinin Basar Notuna Katki Yiizdesi(%) Toplami / Total Percentage of Contribution (%) to Success Grade: 100

Degerlendirme Tipi / Evaluation Type:

iS YUKU / WORKLOADS
Siiresi | Toplam Is Yiikii
. Sayi/ (Saat) / (Saat) / Total

SR Er e e Number | Duration Work Load

(Hours) (Hour)
Ara Sinav / Midterm Examination 1 1.00 1.00
Final Sinavi / Final Examination 1 1.00 1.00
Derse Katilim / Attending Lectures 14 2.00 28.00
Beyin Firtinasi / Brain Storming 14 2.00 28.00
Odev Problemleri igin Bireysel Calisma / Individual Study for Homework Problems 10 2.00 20.00
Ara Sinav igin Bireysel Calisma / Individual Study for Mid term Examination 5 3.00 15.00
Final Sinavi igiin Bireysel Calisma / Individual Study for Final Examination 5 3.00 15.00
Toplam / Total: 50 14.00 108.00
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Dersin AKTS Kredisi = Toplam Is Yiikii (Saat) / 30.00 (Saat/AKTS) = 108.00/30.00 = 3.60 ~ / Course ECTS Credit = Total Workload (Hour) / 30.00 (Hour / ECTS) = 108.00 / 30.00 = 3.60 ~

PROGRAM VE OGRENME CIKTISI / PROGRAM LEARNING OUTCOMES

Ogrenme Ciktilan / Program Ciktilari / Program Outcomes
Learning Outcomes 111 (112|113 (114|211 |212[21.3|3.1.1|312|31.3 (314 (315|321 (322 (323(331|332|333|34.1 342|343

1.Pazarlama ve Pazarlama
Yoénetimi anlayisindaki
degisimler / Changes in 4 5 4 2
Marketing and Marketing
Management

2.Stratejik Pazarlama ve
pazarlama planlamasi /

Strategic Marketing and 4 5 4 2
marketing planning

3.Pazar cesitleri ve 6zellikleri / 4 5 4 9
Market types and features

4.Hedef pazarin segimi/ 4 5 4 2
Selection of target market

5.Tuketici davraniglarini
incelenmesi ve bu davraniglara
uygun stratejilerin

belirlenmesi / Examining 4 5 4 2
consumer behaviors and
determining appropriate
strategies for these behaviors

6.Pazarlama Karmasinin
ayrintil olarak ele alinarak
Pazarlama Yonetiminin
basarisi igin pazarlama
karmasinin nasil olusturulmasi
gerektiginin drneklerle 4 5 4 5
incelenmesi / Examining
marketing mix in detail and
explaining how marketing mix
for marketing management's
success should be formed with
examples

Katki Diizeyi / Contribution Level : 1-Cok Dustlk / Very low, 2-Diisiik / Low, 3-Orta / Moderate, 4-Yiiksek / High, 5-Cok Yiksek / Very high
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