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GENEL TANIM / GENERAL DESCRIPTION

Ders Adi / Course Name

PUBLIC RELATIONS AND CAMPAIGN - | / PUBLIC RELATIONS AND CAMPAIGN - |

Ders Kodu / Course Code

HIT2052018835

Ders Tirii / Course Type

Ders Seviyesi / Course Level

Associate / Associate

Ders Akts Kredi / ECTS 4.00
Haftalik Ders Saati (Kuramsal) / 1.00
Course Hours For Week

(Theoretical)

Haftalik Uygulama Saati / Course 1.00
Hours For Week (Objected)

Haftalik Laboratuar Saati / Course 0.00
Hours For Week (Laboratory)

Dersin Verildigi Yl / Year 2

Ogretim Sistemi / Teaching System

Formal Education / Formal Education

Egitim Dili / Education Language

Turkish / Turkish

On Kosulu Olan Ders(ler) /
Precondition Courses

Yok

None

Amaci / Purpose

Derste halkla iligkilere dair temel kavramlar anlatildiktan sonra halkla iliskiler uygulamalar
icin agsamalar ve araclar, hedef kitlenin segimi, kampanya planinin yapilmasi uygulamali
olarak anlatiimaktadir. Cesitli kampanya uygulamalariyla konularin pekistiriimesi
saglanmaktadir. Ders, halkla iligkiler ve tanitim 6grencilerine teorik bilgilerini uygulamada
gorme firsatini vermeyi amaglamaktadir. Bu dogrultuda derste 6ncelikli olarak halkla
iliskiler kampanyalari, kampanya asamalarn ve halkla iligkiler pratiginde kullanilan teknikler
Gzerinde durulmaktadir.

To teach the stages of the public relations campaign. To provide the student use the
theoretical knowledge in practice

igerigi / Content

Halkla iliskiler kampanyasi hazirlama sureci; halkla iliskiler kampanyasinin asamalari;
halkla iligkiler kampanyalarinda arastirma ve durum analizi basamaginda yuritilen
calismalar; kampanyaya amag belirleme; hedef kitle belilemem ve analiz sireci.

The process of preparing the campaign of public relations; the stages of the public
relations campaign; studies carried out at the stage of research and situation analysis
in public relations campaigns; setting goals for the campaign; target audience
identification and analysis process.

Onerilen Diger Hususlar / Yok None
Recommended Other

Considerations

Staj Durumu / Internship Status Yok None

Kitabi / Malzemesi / Onerilen
Kaynaklar / Books / Materials /
Recommended Reading

Aydede, Ceyda. Teorik ve Uygulamali Halkla iliskiler Kampanyalari, istanbul:MediaCat
Yayinlari, 2002.

Aydede, Ceyda. Teorik ve Uygulamali Halkla iliskiler Kampanyalari, istanbul:MediaCat
Yayinlari, 2002.

Ogretim Uyesi (Uyeleri) / Faculty
Member (Members)

DENIZ AKIN




OGRENME GIKTILARI / LEARNING OUTCOMES

Halkla iliskiler kampanasi hazirlama ile ilgili teorik bilgiye sahip olma

Halkla iliskiler kampanyasi 6rnegi inceleme ve degerlendirme yapabilme

Teorik bilgiyi 6rnek olay hazirlamada kullanabilme

Takim ¢alisma ylritebilme

Having theoretical knowledge about preparation of public relations camp

To be able to review and evaluate campaigns related to public relations

To Use theoretical knowledge in case studies

To do team work

HAFTALIK DERS ICERIGi / DETAILED COURSE OUTLINE

217




Hafta / Week

Ogretim Yontem ve

Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
Halkla iliskiler kampanyasi hazirlama sureci ve agamalarina genel bir
1 bakis. Ornek halkla iligkiler kampanyasi hazirlama amaciyla gruplar
olusturma

An overview of the process and stages of preparing the public
relations campaign. Create groups for sample campaigns

Teorik Dersler / Theoretical Uygulama Lab ?g{ﬁ;ﬂ;}ﬁgg&i\éz Methods On Hazirlik / Preliminary

Techniques

2 Kampanyanin sorun saptama ve durum analizi basamagi

Campaign problem determination and case analysis step

Ogretim Yontem ve

Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
3 Arastirmanin halkla iligkiler calismalarindaki énemi ve kullanilan
arastirma yontemleri
The importance of research in relation to public relations and the
research methods used
. . Ogretim Yont - _
Teorik Dersler / Theoretical Uygulama Lab Tgl:ﬁill(rlgri/?rgsgig Methods On Hazirlik / Preliminary
Techniques
4 Arastirmanin halkla iliskiler calismalarindaki 6nemi ve kullanilan
arastirma yontemleri
The importance of research in relation to public relations and the
research methods used
gretim YO .
Teorik Dersler / Theoretical Uygulama Lab '?glzﬁgll(rlnerils)l'gt:é?]i\r’:; Methods On Hazirlik / Preliminary
Technigues
5 Hedef kitle belirleme ve analiz siireci

Target audience identification and analysis process
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Ogretim Yontem ve

Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
6 Kampanya amacini saptama asamasi ve dikkat edilmesi gerekenler
The stage of setting the campaign goal and the things to be aware of
. . Ogretim Yontem ve = .
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Technigues
7 genel tekrar
overwiev
. . Ogretim Yoéntem ve . o
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
8 Ara Sinav
intermediate
gretim YO "
Teorik Dersler / Theoretical Uygulama Lab 'Cl')glzﬁmqeri/(')l'gt:cr:?\i\r,lz Methods On Hazirlik / Preliminary
Technigues
9 Ogrenciler tarafindan olusturulan guruplarca hazirlanan érnek
kampanya calismalarn inceleme
Sample campaign studies prepared by the students formed by the
students
. . Ogretim Yoéntem ve x .
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
10 Kampanyanin planlama basamagini olusturan siiregler
Processes that constitute the planning step of the campaign
. . gretim Yont N -
Teorik Dersler / Theoretical Uygulama Lab '?eglzﬁill(r;;ri/(?rr;aeg;i\r/\z Methods On Hazirlik / Preliminary
Techniques
11 Ogrenciler tarafindan olusturulan guruplarca hazirlanan érnek

kampanya calismalan inceleme

Creating a media and communication strategy
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Ogretim Yontem ve

Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
12 Medya ve iletisim stratejisi olusturma
Sample campaign studies prepared by the students formed by the
students
. . Ogretim Yontem ve = .
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Technigues
13 Ogrenciler tarafindan olusturulan guruplarca hazirlanan érnek
kampanya ¢alismalari inceleme
Identifying creative strategy
. . Ogretim Yoéntem ve . o
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
14 Yaratici stratejiyi belirleme
Sample campaign studies prepared by the students formed by the
students
. . Ogretim Yontem ve .. .
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Technigues
15 Ogrenciler tarafindan olusturulan guruplarca hazirlanan érnek
kampanya calismalarn inceleme
overwiev
. . Ogretim Yoéntem ve x .
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
16 Yariyill Sonu Sinavi

final
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DEGERLENDIRME / EVALUATION

Savi/ Katki Yuzdesi /
Nun}llber Percentage of
Contribution (%)
Ara Sinav / Midterm Examination 1 100
Toplam / Total: 1 100
Basar Notuna Katki Yiizdesi / Contribution to Success Grade(%): 40
Katki Yuzdesi /
Sayi /
Percentage of
e Contribution (%)
Final Sinavi / Final Examination 1 100
Toplam / Total: 1 100
Basari Notuna Katki Yiizdesi / Contribution to Success Grade(%): 60
Etkinliklerinin Basar Notuna Katki Yiizdesi(%) Toplami / Total Percentage of Contribution (%) to Success Grade: 100
Degerlendirme Tipi / Evaluation Type:
iS YUKU / WORKLOADS
Siiresi | Toplam Is Yiikii
. Sayi/ (Saat) / (Saat) / Total
SR Er e e Number | Duration Work Load
(Hours) (Hour)
Ara Sinav / Midterm Examination 1 1.00 1.00
Final Sinavi / Final Examination 1 1.00 1.00
Uygulama/Pratik / Practice 1 18.00 18.00
Takim/Grup Calismasi / Team/Group Work 2 18.00 36.00
Proje Hazirlama / Project Preparation 2 18.00 36.00
Proje Sunma / Project Presentation 1 16.00 16.00
Toplam / Total: 8 72.00 108.00

Dersin AKTS Kredisi = Toplam Is Yiikii (Saat) / 30.00 (Saat/AKTS) = 108.00/30.00 = 3.60 ~ / Course ECTS Credit = Total Workload (Hour) / 30.00 (Hour / ECTS) = 108.00 / 30.00 = 3.60 ~
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PROGRAM VE OGRENME CIKTISI / PROGRAM LEARNING OUTCOMES

Ogrenme Ciktllan / Program Ciktilari / Program Outcomes
Learning Outcomes 111112 (211212 |3.1.1 (312|321 322 ]33.1]|34.1

1.Halkla iliskiler kampanasi
hazirlama ile ilgili teorik bilgiye
sahip olma /

2.Halkla iliskiler kampanyasi
ornegi inceleme ve
degerlendirme yapabilme /

3.Teorik bilgiyi 6rnek olay
hazirlamada kullanabilme /

4.Takim galisma yuritebilme /

5./ Having theoretical
knowledge about preparation 2 3 3 3 3 3 2 3 3 3
of public relations camp

6./ To be able to review and
evaluate campaigns related to 3 3 2 3 3 2 3 2 2 2
public relations

7.1 To Use theoretical
knowledge in case studies

8./ To do team work 2 3 3 4 3 2 2 3 3 3

Katki Dlizeyi / Contribution Level : 1-Cok Diistik / Very low, 2-Diisiik / Low, 3-Orta / Moderate, 4-Yuksek / High, 5-Cok Yiiksek / Very high
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