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GENEL TANIM / GENERAL DESCRIPTION

Ders Adi / Course Name

ADVERTISING AND PROMOTION / ADVERTISING AND PROMOTION

Ders Kodu / Course Code

HIT1102018835

Ders Tirii / Course Type

Ders Seviyesi / Course Level

Associate / Associate

Ders Akts Kredi / ECTS 2.00
Haftalik Ders Saati (Kuramsal) / 2.00
Course Hours For Week

(Theoretical)

Haftalik Uygulama Saati / Course 0.00
Hours For Week (Objected)

Haftalik Laboratuar Saati / Course 0.00

Hours For Week (Laboratory)

Dersin Verildigi Yl / Year

1

Ogretim Sistemi / Teaching System

Formal Education / Formal Education

Egitim Dili / Education Language

Turkish / Turkish

On Kosulu Olan Ders(ler) /
Precondition Courses

Yok

None

Amaci / Purpose

Reklam ve Tanitim konusunda temel egitim

Basic training in Advertising and Publicity

igerigi / Content

Alanin temel kavramlari, reklam tarihi, reklam turleri, reklamin iglevleri, marka ve
markalasma

Basic concepts of field, date of advertising, types of advertising, functions of
advertising, brand and branding

Onerilen Diger Hususlar / Yok None
Recommended Other

Considerations

Staj Durumu / Internship Status Yok None

Kitabi / Malzemesi / Onerilen
Kaynaklar / Books / Materials /
Recommended Reading

Reklam, Temel Kavramlar, Teknik Bilgiler, Ornekler, Aybike Serttas Ertike, Detay
Yayincilk

Advertisement, Basic Concepts, Technical Information, Examples, Aybike Serttas
Ertike, Detay Yayincilik

Ogretim Uyesi (Uyeleri) / Faculty
Member (Members)

OGR. GOR. NEJAT USTUN




OGRENME GIKTILARI / LEARNING OUTCOMES

Reklamla ilgili temel bilgilerin agiklanmasi Explain the basic information about the advertising
Reklam cesitlerinin ve farklarinin 6grenilmesi Learning the types of advertisements and their differences
Reklam amaglarinin kavranmasi Understanding advertising objectives

Tanitim geregi ve zorunlulugun belirtiimesi ve uygulanmasi Learning the necessity and necessity of promotion
Giliniimiiz yeni medya ve reklam ortamlarinin kavranmasi Understanding of today's new media and environments

HAFTALIK DERS iGERIGi / DETAILED COURSE OUTLINE
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Hafta / Week

Ogretim Yontem ve

Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
1 Kuresellesme, popiiler kiltur ve iletisim
Globalization, popular culture and communication
. . gretim Yont .. _—
Teorik Dersler / Theoretical Uygulama Lab '(I:')gl:ﬁi;(?;ri/(?l'r;:cmi\rgz Methods On Hazirlik / Preliminary
Techniques
2 Reklam ve tanitim ve Grln kavramlari
Advertising, promotion and product concepts
Teorik Dersler / Theoretical Uygulama Lab ?g;ﬁiﬁ:ﬁgtsgig Methods On Hazirlik / Preliminary
Techniques
3 Reklam stratejileri
Advertising strategies
. . Ogretim Yont - _
Teorik Dersler / Theoretical Uygulama Lab Tgl:ﬁill(rlgri/?rgsgig Methods On Hazirlik / Preliminary
Techniques
4 Marka kavrami
brand concept
gretim YO .
Teorik Dersler / Theoretical Uygulama Lab Ogretim Yontem ve On Hazirlik / Preliminary

Teknikleri/Teaching Methods
Technigues

5 Reklam bilgilendirme metni (brief) ve teknik bilgiler

Brief and technical information
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Ogretim Yontem ve

Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
6 Basili reklam, radyo-TV reklami
Press advertisement, radio-TV advertisement
Teorik Dersler / Theoretical Uygulama Lab ?g{ﬁ;;{g:{ﬁg:ggi\;z Methods On Hazirlik / Preliminary
Technigues
7 Yeni medya mecralari
New media channels
. . Ogretim Yoéntem ve . o
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
8 Arasinav
Midterm
gretim YO .
Teorik Dersler / Theoretical Uygulama Lab 'Cl')glzﬁmqeri/(')l'gt:cr:?\i\r,lz Methods On Hazirlik / Preliminary
Technigues
9 Farkh reklam mecralari
Different advertisement channels
. . Ogretim Yoéntem ve x .
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
10 Ozgiin reklam tiirleri ve gerilla reklam
Original advertisement types and guerrilla advertisement
. . gretim Yont .. -
Teorik Dersler / Theoretical Uygulama Lab '?eglzﬁill(r;;ri/(?rr;aeg;i\r/\z Methods On Hazirlik / Preliminary
Techniques
11 Reklamci profilleri

Advertiser types
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Ogretim Yontem ve

Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
12 Bilingalti ve subliminal reklamlar
Subconscious and subliminal advertisement
. . Ogretim Yontem ve = .
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Technigues
13 Reklam ve etik kavrami
Advertisement and ethic
. . Ogretim Yoéntem ve . o
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
14 Reklam ve denetim
Advertisement and audit
gretim YO .
Teorik Dersler / Theoretical Uygulama Lab 'Cl')glzﬁmqeri/(')l'gt:cr:?\i\r,lz Methods On Hazirlik / Preliminary
Technigues
15 Genel tekrar
Overview
. . Ogretim Yoéntem ve x .
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
16 Final sinavi
Final exam
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DEGERLENDIRME / EVALUATION

Katki Yiizdesi /

Nii)l/tlaér Perc_:ent_age of
Contribution (%)
Ara Sinav / Midterm Examination 1 100
Toplam / Total: 1 100
Basar Notuna Katki Yiizdesi / Contribution to Success Grade(%): 40
S2ht | Poronige
Contribution (%)
Final Sinavi / Final Examination 1 100
Toplam / Total: 1 100
Basari Notuna Katki Yiizdesi / Contribution to Success Grade(%): 60
Etkinliklerinin Basar Notuna Katki Yiizdesi(%) Toplami / Total Percentage of Contribution (%) to Success Grade: 100

Degerlendirme Tipi / Evaluation Type:
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IS YUKU / WORKLOADS

Siiresi | Toplam Is Yiikii
Son | S | Gaan o

(Hours) (Hour)
Ara Sinav / Midterm Examination 1 1.00 1.00
Final Sinavi / Final Examination 1 1.00 1.00
Uygulama/Pratik / Practice 14 1.00 14.00
Tartigsma / Discussion 4 3.00 12.00
Soru-Yanit / Question-Answer 3 2.00 6.00
Goézlem / Observation 2 3.00 6.00
Gosterme / Demonstration 4 3.00 12.00
Ornek Vaka incelemesi / Case Study 5 1.00 5.00
Beyin Firtinasi / Brain Storming 2 1.00 2.00
Proje Hazirlama / Project Preparation 1 3.00 3.00
Toplam / Total: 37 19.00 62.00

Dersin AKTS Kredisi = Toplam is Yiikii (Saat) / 30.00 (Saat/AKTS) = 62.00/30.00 = 2.07 ~ / Course ECTS Credit = Total Workload (Hour) / 30.00 (Hour / ECTS) = 62.00 / 30.00 = 2.07 ~

718




PROGRAM VE OGRENME CIKTISI / PROGRAM LEARNING OUTCOMES

Ogrenme Ciktllan / Program Ciktilari / Program Outcomes
Learning Outcomes 111112 (211212 |3.1.1 (312|321 322 ]33.1]|34.1

1.Reklamla ilgili temel bilgilerin
aciklanmasi / Explain the basic
information about the
advertising

2.Reklam gesitlerinin ve
farklarinin 6grenilmesi /
Learning the types of 4 4 3 5 4 5 3
advertisements and their
differences

3.Reklam amaclarinin
kavranmasi / Understanding 4 4 3 5 4 5 3
advertising objectives

4. Tanitim geregi ve
zorunlulugun belirtiimesi ve
uygulanmasi/ Learning the 4 4 3 5 4 5 3
necessity and necessity of
promotion

5.Gunlimiz yeni medya ve
reklam ortamlarinin
kavranmasi / Understanding of 4 4 3 5 4 5 3
today's new media and
environments

Katki Dlzeyi / Contribution Level : 1-Cok Duistk / Very low, 2-Diistik / Low, 3-Orta / Moderate, 4-Yuksek / High, 5-Cok Yiiksek / Very high
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