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GENEL TANIM / GENERAL DESCRIPTION

Ders Adi / Course Name

BASIC MARKETING INFORMATION / BASIC MARKETING INFORMATION

Ders Kodu / Course Code

HIT1112018835

Ders Tirii / Course Type

Ders Seviyesi / Course Level

Associate / Associate

Ders Akts Kredi / ECTS 2.00
Haftalik Ders Saati (Kuramsal) / 2.00
Course Hours For Week

(Theoretical)

Haftalik Uygulama Saati / Course 0.00
Hours For Week (Objected)

Haftalik Laboratuar Saati / Course 0.00

Hours For Week (Laboratory)

Dersin Verildigi Yl / Year

1

Ogretim Sistemi / Teaching System

Formal Education / Formal Education

Egitim Dili / Education Language

Turkish / Turkish

On Kosulu Olan Ders(ler) /
Precondition Courses

Yok

None

Amaci / Purpose

Pazarlama dersinin ilke ve yonetimine ait temel pazarlama kavramlari; pazarlamanin
konusu ve yonetimi; pazarlama planlamasi ve arastirmasi; tiiketici ve enduistriyel pazarlar
ile tuketici davraniglari; pazar analizi, pazar béliimleme, hedef pazar segimi; pazarlama
kanallar ve dagitim faaliyetleri; tutundurma kararlar gibi konulardan hareketle pazarlama
alanina ait sistematik bir bakis acisi kazandirmaktir

The aim of the course is

to teach management principles and basic marketing concepts of marketing course
+to equip students with the knowledge and skills of the basic laws of marketing

+to provide the basic knowledge about marketing channels and distribution activities;
promotion decisions subjects.

igerigi / Content

Pazarlamanin Tanimi; Kapsami; Gelisimi; Modern Pazarlama Y®&netimi, Pazarlamanin
Cevre ile iligkisi; Stratejik Pazarlama ve Pazarlamanin Rolii, Pazarlama Bilgi Sistemi ve
Pazarlama arastirmasi; Pazar Kavrami;Pazar Bélimleme; Pazar Bolimlemenin Temelleri,
Hedef Pazar Segimi vb.

«the basic knowledge of marketing

Onerilen Diger Hususlar / Yok None
Recommended Other

Considerations

Staj Durumu / Internship Status Yok None

Kitabi / Malzemesi / Onerilen
Kaynaklar / Books / Materials /
Recommended Reading

Temel Pazarlama Bilgileri Prof. Dr. ismet MUCUK
Pazarlama llkeleri Prof. Dr. [smet MUCUK
Pazarlama llkeleri Mehmet Karafakiroglu

Basic Marketing Information, Prof. Dr. ismet MUCUK

Ogretim Uyesi (Uyeleri) / Faculty
Member (Members)

Ogr.Gor.Mehmet YALGINKAYA




OGRENME GIKTILARI / LEARNING OUTCOMES

Pazarlamayi etkileyen Mikro ve makro gevre faktorlerini kargilagtirabilme.

Tuketici davranislarini anlayabilme, yorumlayabilme ve bu cercevede pazarlama programlarini
sekillendirme,

Pazar béliimlendirme ve hedef Pazar secimi kriterlerini analiz edebilme.

Learning the basic marketing concepts

Understanding the consumer behaviors and using it for marketing programs

Analysing the marketing components in marketing process

HAFTALIK DERS iGERIGi / DETAILED COURSE OUTLINE
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Hafta / Week

. . Ogretim Yont - I
Teorik Dersler / Theoretical Uygulama Lab Tglz(neill(rlgri/(?rr;a?gi\r/]z Methods On Hazirlik / Preliminary
Techniques
1 Pazarlamanin tanimi, kapsami, gelisimi ve son gelismeler. 1
The Basic consepts of Marketing
. . gretim Yont .. _—
Teorik Dersler / Theoretical Uygulama Lab '(I:')gl:ﬁi;(?;ri/(?l'r;:cmi\rgz Methods On Hazirlik / Preliminary
Techniques
2 Pazarlama cevresi, stratejik pazarlama ve pazarlamanin rolu
Micro and Macro enviranmental factors which affects Marketing
. . Ogretim Yontem ve - -
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
Pazarlama arastirmasi ve bilgi sistemi
3
The Markets of consumer
. . Ogretim Yont - _
Teorik Dersler / Theoretical Uygulama Lab Tgl:ﬁill(rlgri/?rgsgig Methods On Hazirlik / Preliminary
Techniques
4 Tlketici, endistriyel ve uluslararasi pazarlar
industrial markets
. . Ogretim Yontem ve = _
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Technigues
5 Pazar bélimlendirme ve hedef Pazar secimi
The dassification of markets
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Ogretim Yontem ve

Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
6 Mamul
The election of target markets
. . Ogretim Yontem ve = .
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Technigues
7 Fiyat
The strategies of product
. . Ogretim Yoéntem ve . o
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
8 Arasinav
Midterm Exam
gretim YO "
Teorik Dersler / Theoretical Uygulama Lab 'Cl')glzﬁmqeri/(')l'gt:cr:?\i\r,lz Methods On Hazirlik / Preliminary
Technigues
9 Tutundurma(pazarlama iletisimi)
Brandmark and package strategies
. . Ogretim Yoéntem ve x .
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
Kisisel satis ve satig gelistirme
10
Decisions of quotation
. . gretim Yont .. -
Teorik Dersler / Theoretical Uygulama Lab '?eglzﬁill(r;;ri/(?rr;aeg;i\r/\z Methods On Hazirlik / Preliminary
Techniques
11 Reklam ve halkla iligkiler

The canals of distribution

417




Ogretim Yontem ve

Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
12 internet pazarlama ve dogrudan pazarlama
Physical distribution
. . Ogretim Yontem ve = .
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Technigues
13 Dagitim
Blending a foothold and the methods of a foothold
. . Ogretim Yoéntem ve . o
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
14 Hizmet pazarlamasi
The searching of marketing
gretim YO .
Teorik Dersler / Theoretical Uygulama Lab 'Cl')glzﬁmqeri/(')l'gt:cr:?\i\r,lz Methods On Hazirlik / Preliminary
Technigues
15 Uluslararasi pazarlama
The managament of marketing and international marketing
. . Ogretim Yoéntem ve x .
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
16 Ddénem sonu sinavi

Final Exam
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DEGERLENDIRME / EVALUATION

Savi/ Katki Yuzdesi /
Nun}llber Percentage of
Contribution (%)
Ara Sinav / Midterm Examination 1 100
Toplam / Total: 1 100
Basar Notuna Katki Yiizdesi / Contribution to Success Grade(%): 40
Katki Yuzdesi /
Sayi /
Percentage of
e Contribution (%)
Final Sinavi / Final Examination 1 100
Toplam / Total: 1 100
Basari Notuna Katki Yiizdesi / Contribution to Success Grade(%): 60
Etkinliklerinin Basar Notuna Katki Yiizdesi(%) Toplami / Total Percentage of Contribution (%) to Success Grade: 100
Degerlendirme Tipi / Evaluation Type:
iS YUKU / WORKLOADS
Siiresi | Toplam Is Yiikii
. Sayi/ (Saat) / (Saat) / Total
SR Er e e Number | Duration Work Load
(Hours) (Hour)
Ara Sinav / Midterm Examination 1 1.00 1.00
Final Sinavi / Final Examination 1 1.00 1.00
Quiz / Quiz 1 1.00 1.00
Derse Katilim / Attending Lectures 14 2.00 28.00
Bireysel Calisma / Self Study 14 1.00 14.00
Ara Sinav igin Bireysel Calisma / Individual Study for Mid term Examination 1 6.00 6.00
Final Sinavi igiin Bireysel Calisma / Individual Study for Final Examination 1 9.00 9.00
Toplam / Total: 33 21.00 60.00
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Dersin AKTS Kredisi = Toplam is Yiikii (Saat) / 30.00 (Saat/AKTS) = 60.00/30.00 = 2.00 ~ 2.00 / Course ECTS Credit = Total Workload (Hour) / 30.00 (Hour / ECTS) = 60.00 / 30.00 = 2.00 ~ 2.00

PROGRAM VE OGRENME CIKTISI / PROGRAM LEARNING OUTCOMES

Ogrenme Ciktilari /
Learning Outcomes

Program Ciktilarn / Program Outcomes

1.1.2

211

212 (3.1.1(31.2|321|322|33.1|34.1

1.Pazarlamay: etkileyen Mikro
ve makro gevre faktorlerini
karsilastirabilme. /

2.Tuketici davraniglarini
anlayabilme, yorumlayabilme
ve bu gercevede pazarlama
programlarini sekillendirme, /

3.Pazar bélimlendirme ve
hedef Pazar segimi kriterlerini
analiz edebilme. /

4./ Learning the basic
marketing concepts

5./ Understanding the
consumer behaviors and using
it for marketing programs

6./ Analysing the marketing
components in marketing
process

Katki Dlzeyi / Contribution Level : 1-Cok Diistik / Very low, 2-Diisiik / Low, 3-Orta / Moderate, 4-Yuksek / High, 5-Cok Yiiksek / Very high
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