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GENEL TANIM / GENERAL DESCRIPTION

Ders Adi / Course Name

ADVERTISING / ADVERTISING

Ders Kodu / Course Code

UBYS2072014275

Ders Tirii / Course Type

Ders Seviyesi / Course Level

Associate / Associate

Ders Akts Kredi / ECTS 3.00
Haftalik Ders Saati (Kuramsal) / 2.00
Course Hours For Week

(Theoretical)

Haftalik Uygulama Saati / Course 0.00
Hours For Week (Objected)

Haftalik Laboratuar Saati / Course 0.00
Hours For Week (Laboratory)

Dersin Verildigi Yl / Year 2

Ogretim Sistemi / Teaching System

Formal Education / Formal Education

Egitim Dili / Education Language

Turkish / Turkish

On Kosulu Olan Ders(ler) /
Precondition Courses

Yok

None

Amaci / Purpose

Bu dersin amaci 6grencinin reklamcilik konusunda bilgi edinmesini saglayarak, reklamin
medya sektori igindeki yerinin kavranmasini saglamaktir.

The purpose of this course students by providing information about the advertising of
the ad is to provide an understanding of its place in the media industry

igerigi / Content

Ders kapsaminda reklamcilik kavrami, diinyada ve Turkiye’de reklamciligin geligsimi,

gazete-tv reklamciligi, internet reklamciligi ve medya planlamasi konularina deginilecektir.

During the course of advertising concepts, in Turkey and in the world of advertising
development, newspaper-TV advertising, internet advertising and media planning
issues will be discussed.

Onerilen Diger Hususlar / Yok None
Recommended Other

Considerations

Staj Durumu / Internship Status Yok None

Kitabi / Malzemesi / Onerilen
Kaynaklar / Books / Materials /
Recommended Reading

TV reklamciligl, A. Ziya Ozgiir, Der Yayinlari, 1994, istanbul )
Reklamcilik yasantim ve bilimsel reklamcilik, Claude. C. Hopkins, YKY, Istanbul,

TV reklamciligl, A. Ziya Ozgiir, Der Yayinlari, 1994, istanbul )
Reklamcilik yasantim ve bilimsel reklamcilik, Claude. C. Hopkins, YKY, Istanbul

Ogretim Uyesi (Uyeleri) / Faculty
Member (Members)

Ogr. Gér. ilkay UGUR




OGRENME GIKTILARI / LEARNING OUTCOMES

Uretim ve tiiketim felsefesi animsar ve séyler. Production and consumption remembers and tells philosophy.

Reklamcilik faaliyetleri ve medya planlamasinin sektorel etkilerini aciklar. Advertising and media planning activities of the sectoral Explain the effects.

Televizyon, radyo, internet reklamcilik turlerini agiklar. Television, radio, internet advertising describes the types

Reklam pazarlamasi kavramini bilir. Knows the concept of advertising and marketing.

Bir tiiketici ve birey olarak medyanin manipilasyonuna karsi direnebilme konusunda biling sahibi olur. And members of the media as a consumer awareness will have to resist the manipulations.

HAFTALIK DERS iGERIGi / DETAILED COURSE OUTLINE
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Hafta / Week

Ogretim Yontem ve

Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods

On Hazirlik / Preliminary

Techniques

1 Tanigma ve ders igerigi hakkinda bilgi verme

Meet and provide information about course content

Teorik Dersler / Theoretical Uygulama Lab ?g{ﬁ;ﬂ;}ﬁgg&i\éz Methods On Hazirlik / Preliminary

Techniques

2 Reklam kavrami ve tanimlari

Advertising concepts and definitions

Teorik Dersler / Theoretical Uygulama Lab ?g;ﬁiﬁ:ﬁgtsgig Methods On Hazirlik / Preliminary

Techniques

3 Dinyada reklamcilik ve gelisimi

And development in the world of advertising

Teorik Dersler / Theoretical Uygulama Lab ?g&ﬁ;g;:{ﬁg:&ig Methods On Hazirlik / Preliminary

Techniques

4 Turkiye'de reklamcilik ve gelisimi

Advertising and development in Turkey

gretim YO "
Teorik Dersler / Theoretical Uygulama Lab '?glzﬁgll(rlnerils)l'gt:é?]i\r’:; Methods On Hazirlik / Preliminary

Technigues

5 Gazete Reklamciligi

Newspaper Advertising
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Ogretim Yontem ve

Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
6 TV reklamciligi
TV advertising
. . Ogretim Yontem ve = .
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Technigues
7 Reklam pazarlamasi
Advertising marketing
. . Ogretim Yoéntem ve . o
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
8 Ara sinav.
Midterm Exam
gretim YO "
Teorik Dersler / Theoretical Uygulama Lab 'Cl')glzﬁmqeri/(')l'gt:cr:?\i\r,lz Methods On Hazirlik / Preliminary
Technigues
9 Reklam yapim maliyetleri
Advertising production costs
. . Ogretim Yoéntem ve x .
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
10 Reklam yayin maliyetleri (gazete, tv, radyo vb)
Advertising costs publications (newspapers, TV, radio.)
. . gretim Yont .. -
Teorik Dersler / Theoretical Uygulama Lab '?eglzﬁill(r;;ri/(?rr;aeg;i\r/\z Methods On Hazirlik / Preliminary
Techniques
11 |internet reklamciligi

Internet advertising

4/9




Ogretim Yontem ve

Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
12 Medya Planlamasi
Media Planning
. . Ogretim Yontem ve = .
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Technigues
13 Medya Planlamasi
Media Planning
. . Ogretim Yoéntem ve . o
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
14 Reklam kampanyalari
Advertising campaigns
gretim YO "
Teorik Dersler / Theoretical Uygulama Lab 'Cl')glzﬁmqeri/(')l'gt:cr:?\i\r,lz Methods On Hazirlik / Preliminary
Technigues
15 Reklamda etik ve sektérde yasanan sorunlar
Ethical issues in Advertising and experienced in the industry
. . Ogretim Yoéntem ve x .
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
16 Ddnem sonu sinavi.

End-of-term exam
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DEGERLENDIRME / EVALUATION

Katki Yiizdesi /

Nii}:t')ér Percentage of
Contribution (%)
Ara Sinav / Midterm Examination 1 40
Derse Katilim / Attending Lectures 14 20
Bireysel Calisma / Self Study 14 20
Ara Sinav Igin Bireysel Galisma / Individual Study for Mid term Examination 14 20
Toplam / Total: 43 100
Basari Notuna Katki Ylizdesi / Contribution to Success Grade(%): 40
Savi/ Katki Yuzdesi /
Nurr¥ber Percentage of
Contribution (%)
Final Sinavi igin Bireysel Calisma / Individual Study for Final Examination 14 40
Final Sinavi / Final Examination 1 60
Toplam / Total: 15 100
Basari Notuna Katki Yiizdesi / Contribution to Success Grade(%): 60
Etkinliklerinin Basar Notuna Katki Yiizdesi(%) Toplami / Total Percentage of Contribution (%) to Success Grade: 100

Degerlendirme Tipi / Evaluation Type:

6/9




IS YUKU / WORKLOADS

Siiresi | Toplam Is Yiikii
- Sayi/ (Saat) / (Saat) / Total

S e et eEes Number | Duration Work Load

(Hours) (Hour)
Ara Sinav / Midterm Examination 1 14.00 14.00
Final Sinavi / Final Examination 1 14.00 14.00
Bireysel Calisma / Self Study 14 2.00 28.00
Ara Sinav igin Bireysel Calisma / Individual Study for Mid term Examination 14 1.00 14.00
Final Sinavi igiin Bireysel Calisma / Individual Study for Final Examination 14 1.00 14.00
Toplam / Total: 44 32.00 84.00

Dersin AKTS Kredisi = Toplam is Yiikii (Saat) / 30.00 (Saat/AKTS) = 84.00/30.00 = 2.80 ~ / Course ECTS Credit = Total Workload (Hour) / 30.00 (Hour / ECTS) = 84.00 / 30.00 = 2.80 ~

PROGRAM VE OGRENME CIKTISI / PROGRAM LEARNING OUTCOMES

719




Ogrenme Ciktilari /
Learning Outcomes

Program Ciktilari / Program Outcomes

1.1.2

1.1.3

1.1.4

1.1.5

1.1.6

1.1.7

1.1.8

1.1.9

1.1.10(1.1.11

1.1.12

1.1.13

1.1.14

1.1.15

1.Uretim ve tiiketim felsefesi
animsar ve soyler. / Production
and consumption remembers
and tells philosophy.

2.Reklamclilik faaliyetleri ve
medya planlamasinin sektorel
etkilerini agiklar. / Advertising
and media planning activities of
the sectoral Explain the
effects.

3.Televizyon, radyo, internet
reklamcilik tarlerini aciklar. /
Television, radio, internet
advertising describes the types

4.Reklam pazarlamasi
kavramini bilir. / Knows the
concept of advertising and
marketing.

5.Bir tliketici ve birey olarak
medyanin manipulasyonuna
karsi direnebilme konusunda
biling sahibi olur. / And
members of the media as a
consumer awareness will have
to resist the manipulations.
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Ogrenme Ciktilari /
Learning Outcomes

Program Ciktilari / Program Outcomes

212

213

214

215

2.1.6

217

2.1.8

2.1.9

2.1.10| 3.1.1

3.1.2

3.2.1

3.3.1

3.3.2

1.Uretim ve tiiketim felsefesi
animsar ve soyler. / Production
and consumption remembers
and tells philosophy.

2.Reklamclilik faaliyetleri ve
medya planlamasinin sektorel
etkilerini agiklar. / Advertising
and media planning activities of
the sectoral Explain the
effects.

3.Televizyon, radyo, internet
reklamcilik tarlerini aciklar. /
Television, radio, internet
advertising describes the types

4.Reklam pazarlamasi
kavramini bilir. / Knows the
concept of advertising and
marketing.

5.Bir tliketici ve birey olarak
medyanin manipulasyonuna
karsi direnebilme konusunda
biling sahibi olur. / And
members of the media as a
consumer awareness will have
to resist the manipulations.

Katki Dlzeyi / Contribution Level : 1-Cok Diisuk / Very low, 2-Diistk / Low, 3-Orta / Moderate, 4-Yuksek / High, 5-Cok Yiiksek / Very high
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