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GENEL TANIM / GENERAL DESCRIPTION

Ders Adi / Course Name

BRAND MANAGEMENT / BRAND MANAGEMENT

Ders Kodu / Course Code

HSEC2252016835

Ders Tirii / Course Type

Ders Seviyesi / Course Level

Associate / Associate

Ders Akts Kredi / ECTS 2.00
Haftalik Ders Saati (Kuramsal) / 2.00
Course Hours For Week

(Theoretical)

Haftalik Uygulama Saati / Course 0.00
Hours For Week (Objected)

Haftalik Laboratuar Saati / Course 0.00
Hours For Week (Laboratory)

Dersin Verildigi Yl / Year 2

Ogretim Sistemi / Teaching System

Formal Education / Formal Education

Egitim Dili / Education Language

Turkish / Turkish

On Kosulu Olan Ders(ler) /
Precondition Courses

Yok

None

Amaci / Purpose

Halkla iliskiler ve pazarlama alaninda 6nemli bir kavram olan “marka”nin ne anlama geldigi
ve neden giinimizde bu kadar 6nemli oldugunun anlasiimasini amacglamaktadir. Ayni
zamanda 6grencilerin markanin bilesenlerini bilmeleri ve bu dogrultuda bir markanin nasil
yonetildigini anlamalar ve yorumlayabilmeleri amaglanmaktadir

It aims to understand what the "brand", an important concept in public relations and
marketing, means and why it is so important nowadays. It is also aimed at students to
know the components of the brand and to understand and interpret how a brand is
managed in this direction.

igerigi / Content

1. Marka kavramini ve halkla iligkilerdeki 6nemini tanimlar. Marka ile kimlik arasindaki
iliskiyi anlar. Markanin bilesenlerini ayirt eder. Farkli marka turlerini ayirt eder. Marka
kimliginin nasil olusturulacagini ve konumlandirilacagini anlar.

They define the concept of brand and its importance to the public

Onerilen Diger Hususlar / Yok None
Recommended Other

Considerations

Staj Durumu / Internship Status Yok None

Kitabi / Malzemesi / Onerilen
Kaynaklar / Books / Materials /
Recommended Reading

Marka Olmak, T.Sabri ERDIL

Marka Olmak ,T.Sabri ERDIL

Ogretim Uyesi (Uyeleri) / Faculty
Member (Members)




OGRENME GIKTILARI / LEARNING OUTCOMES

Marka kavramini ve halkla iligkilerdeki 6nemini tanimlar.

They define the concept of brand and its importance to the public

Marka ile kimlik arasindaki iliskiyi anlar.

Understanding the relationship between brand and identity.

Marka kimliginin nasil olusturulacagini ve konumlandirilacagini anlar.

Markanin bilesenlerini ayirt eder.

Marka kisiligini nasil olusturulacagini ve konumlandirilacagini anlar.

Marka imajinin nasil olusturulacagini ve konumlandirilacagini anlar.

HAFTALIK DERS iGERIGi / DETAILED COURSE OUTLINE
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Hafta / Week

Ogretim Yontem ve

Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
1 Giris
Login
. . Ogretim Yont - .
Teorik Dersler / Theoretical Uygulama Lab Tgl:ﬁi:(l?;ri/%gsgiﬁz Methods On Hazirlik / Preliminary
Techniques
2 Marka Nedir?
What is a Brand?
gretim YO "
Teorik Dersler / Theoretical Uygulama Lab 'Cl')glzﬁgll(rlneri/(')rgt:cr:?]i\r?; Methods On Hazirlik / Preliminary
Technigues
3 Marka ile “kimlik” iligkisi
"ldentity" relationship with the brand
. . Ogretim Yont - .
Teorik Dersler / Theoretical Uygulama Lab Tgl:ﬁill(qzeri/%r;:giﬁz Methods On Hazirlik / Preliminary
Techniques
4 Markanin Bilesenleri
Brand Components
gretim Yont "
Teorik Dersler / Theoretical Uygulama Lab Ogretim Yontem ve On Hazirlik / Preliminary

Teknikleri/Teaching Methods
Technigues

5 isim, sembol ve slogan

Name, symbol and slogan
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Ogretim Yontem ve

Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
6 Marka turleri
Brand types
. . Ogretim Yontem ve = .
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Technigues
7 Marka kimligi ve konumlandirma
Brand identity and positioning
. . Ogretim Yont - .
Teorik Dersler / Theoretical Uygulama Lab Tgl:ﬁill(l?;ri/s)rgsgiﬁz Methods On Hazirlik / Preliminary
Techniques
8 Arasinav
Midterm
gretim YO "
Teorik Dersler / Theoretical Uygulama Lab 'Cl')glzﬁmqeri/(')l'gt:cr:?\i\r,lz Methods On Hazirlik / Preliminary
Technigues
9 Kurum, Uriin ve Marka
Organization, Product and Brand
. . Ogretim Yoéntem ve x .
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
10 Kurum, Uriin ve Marka
Person Brand Concept
. . gretim Yont .. -
Teorik Dersler / Theoretical Uygulama Lab '?eglzﬁill(r;;ri/(?rr;aeg;i\r/\z Methods On Hazirlik / Preliminary
Techniques
11 Kisi Marka Kavrami

Person Brand Concept
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Ogretim Yontem ve

Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
12 Kisi Marka Kavrami
Country, City and Brand
. . Ogretim Yontem ve = .
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Technigues
13 |Ulke, Sehir ve Marka
Country, City and Brand
. . Ogretim Yont - .
Teorik Dersler / Theoretical Uygulama Lab Tgl:ﬁill(l?;ri/s)rgsgiﬁz Methods On Hazirlik / Preliminary
Techniques
14  |Ulke, Sehir ve Marka
Evaluation
gretim YO .
Teorik Dersler / Theoretical Uygulama Lab 'Cl')glzﬁmqeri/(')l'gt:cr:?\i\r,lz Methods On Hazirlik / Preliminary
Technigues
15 Degerlendirme
Evaluation
. . Ogretim Yoéntem ve x .
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
16 Dénem Sonu Sinavi

Final Exam
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DEGERLENDIRME / EVALUATION

Savi/ Katki Yuzdesi /
Nun}llber Percentage of
Contribution (%)
Ara Sinav / Midterm Examination 1 100
Toplam / Total: 1 100
Basar Notuna Katki Yiizdesi / Contribution to Success Grade(%): 40
Katki Yuzdesi /
Sayi /
Percentage of
e Contribution (%)
Final Sinavi / Final Examination 1 100
Toplam / Total: 1 100
Basari Notuna Katki Yiizdesi / Contribution to Success Grade(%): 60
Etkinliklerinin Basar Notuna Katki Yiizdesi(%) Toplami / Total Percentage of Contribution (%) to Success Grade: 100
Degerlendirme Tipi / Evaluation Type:
iS YUKU / WORKLOADS
Siiresi | Toplam Is Yiikii
. Sayi/ (Saat) / (Saat) / Total
SR Er e e Number | Duration Work Load
(Hours) (Hour)
Ara Sinav / Midterm Examination 1 10.00 10.00
Final Sinavi / Final Examination 1 12.00 12.00
Butlinleme Sinavi / Makeup Examination 1 10.00 10.00
Derse Katilim / Attending Lectures 14 2.00 28.00
Toplam / Total: 17 34.00 60.00

Dersin AKTS Kredisi = Toplam is Yiikii (Saat) / 30.00 (Saat/AKTS) = 60.00/30.00 = 2.00 ~ 2.00 / Course ECTS Credit = Total Workload (Hour) / 30.00 (Hour / ECTS) = 60.00 / 30.00 = 2.00 ~ 2.00
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PROGRAM VE OGRENME CIKTISI / PROGRAM LEARNING OUTCOMES

Ogrenme Ciktllan / Program Ciktilari / Program Outcomes
Learning Outcomes 111112 (211212 |3.1.1 (312|321 322 ]33.1]|34.1

1.Marka kavramini ve halkla
iliskilerdeki Gnemini tanimlar. /
They define the concept of 1 4
brand and its importance to the
public

2.Marka ile kimlik arasindaki
iliskiyi anlar. / Understanding
the relationship between brand
and identity.

3.Marka kimliginin nasil
olusturulacagini ve
konumlandirilacagini anlar. / 1 2
Markanin bilesenlerini ayirt
eder.

4.Marka kisiligini nasil
olusturulacagini ve 1
konumlandirilacagini anlar. /

5.Marka imajinin nasil
olusturulacagini ve 2 4 4
konumlandirilacagini anlar. /

Katki Dlzeyi / Contribution Level : 1-Cok Duistk / Very low, 2-Diistik / Low, 3-Orta / Moderate, 4-Yuksek / High, 5-Cok Yiiksek / Very high
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