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GENEL TANIM / GENERAL DESCRIPTION

Ders Adi / Course Name

ADVERTISING TECHNIQUES / ADVERTISING TECHNIQUES

Ders Kodu / Course Code

HSEC212201291200

Ders Tirii / Course Type

Ders Seviyesi / Course Level

Associate / Associate

Ders Akts Kredi / ECTS 2.00
Haftalik Ders Saati (Kuramsal) / 2.00
Course Hours For Week

(Theoretical)

Haftalik Uygulama Saati / Course 0.00
Hours For Week (Objected)

Haftalik Laboratuar Saati / Course 0.00
Hours For Week (Laboratory)

Dersin Verildigi Yl / Year 2

Ogretim Sistemi / Teaching System

Formal Education / Formal Education

Egitim Dili / Education Language

Turkish / Turkish

On Kosulu Olan Ders(ler) /
Precondition Courses

Yok

None

Amaci / Purpose

Reklam ortam ve araclarina yénelik reklam hazirlama surecini teknik boyutlariyla kavrama;
Reklam ortam ve araglarina yonelik yaratici stireci kavrama; Reklam ortam ve Araglarina
yonelik érnek calisma gelistirme; Reklam kampnayasinin basamaklarini kavrama; Reklam
kampanyasi 6rnek calismasi hazirlama.

to cognition advertisement preparation process with technical dimensions
to cognition creative process in advertisement

to development case study

to cognition advertising campaign of the steps

to produce Advertising campaign case study

igerigi / Content

Reklam yapimi: Konsept olusturma ve gorsellestirme, grafik tasarim unsurlari, gorsel
analiz, ¢6ziimleme, yaraticilik, reklam ortam ve araclarina yonelik taslak yapimi. Reklam
kampanyasi; Reklam kampanyasi hazirlama sireci, 6rnek kampanya hazirlama.

to produce advertising; Concept creation and visualization, graphic design elements,
Visual analysis, analysis, creativity, advertising media and tools for the construction of
the draft.Advertising campaign of the steps of the clutch; Advertising campaign case
study preparation.

Onerilen Diger Hususlar / Yok None
Recommended Other

Considerations

Staj Durumu / Internship Status Yok None

Kitabi / Malzemesi / Onerilen
Kaynaklar / Books / Materials /
Recommended Reading

ELDEN, M., Reklamcilik
ELDEN, M., KOCABAS, F., Reklam Metin Yazarligi
YOLCU, E., Televizyon Reklamcilig

Ogretim Uyesi (Uyeleri) / Faculty
Member (Members)

Ogr.Gér. DENIZ AKIN




OGRENME GIKTILARI / LEARNING OUTCOMES

Reklam faaliyetleri, stirecleri, araglan ve uygulama tekniklerini 6grenir. To learn advertising activities, processes, tools, and application techniques.

Farkli reklam ortamlarina reklam ¢alismasi hazirlayabilir To prepare advertising work in different advertising media

Reklam kampanyasi hazirlama suirecine ait bilgilere teori ve pratikte sahip olur To have advertising campaign preparation information the process of with theory and practice
Reklam kampanyasi taslag hazirlayabilir To prepare Advertising campaign

HAFTALIK DERS ICERIGi / DETAILED COURSE OUTLINE

217




Hafta / Week

. . Ogretim Yont - I
Teorik Dersler / Theoretical Uygulama Lab Tglz(neill(rlgri/(?rr;a?gi\r/]z Methods On Hazirlik / Preliminary
Techniques
1 Reklam ortam ve araglarini siniflandirma,
To categorize advertising media and tools
. . gretim Yont .. _—
Teorik Dersler / Theoretical Uygulama Lab '(I:')gl:ﬁi;(?;ri/(?l'r;:cmi\rgz Methods On Hazirlik / Preliminary
Techniques
2 Yazli ve basili reklam ortam ve araglarinda grafik tasarim unsurlari,
gorsel ve metinsel analiz,
Graphic design elements in written and printed advertising media and
tools; Visual and textual analysis,
Teorik Dersler / Theoretical Uygulama Lab ?g;ﬁiﬁ:ﬁgtsgig Methods On Hazirlik / Preliminary
Techniques
3 Yazili ve basili reklam ortam ve araglarinda reklamin etkisi, etkili
reklamin 6zellikleri, reklam stratejileri; Ornek olay inceleme
Features of effective advertising; advertising strategies, case studies
. . Ogretim Yont - _
Teorik Dersler / Theoretical Uygulama Lab Tgl:ﬁill(rlgri/?rgsgig Methods On Hazirlik / Preliminary
Techniques
4 Yayin yapan reklam ortam ve araglarinda grafik tasarim unsurlari,
gorsel ve metinsel analiz,
Graphic design elements in broadcasting advertising media and
tools; Visual and textual analysis,
gretim YO "
Teorik Dersler / Theoretical Uygulama Lab '?glzﬁgll(rlnerils)l'gt:é?]i\r’:; Methods On Hazirlik / Preliminary
Technigues
5 Yayin yapan reklam ortam ve araglarinda reklamin etkisi, etkili
reklamin 6zellikleri, reklam stratejileri; Ornek olay inceleme
Features of effective advertising in broadcasting advertising media
and tools; advertising strategies, case studies
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Ogretim Yontem ve

Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
6 Acik hava reklam ortamlarinda grafik tasarim unsurlari, gérsel ve
metinsel analiz,
Graphic design elements in outdoor advertising media and tools;
Visual and textual analysis
gretim YO "
Teorik Dersler / Theoretical Uygulama Lab '?glzﬁgll(rlnerils)l'gt:é?]i\rgz Methods On Hazirlik / Preliminary
Technigues
7 Acik hava reklam ortamlarinda reklamin etkisi, etkili reklamin
ozellikleri, reklam stratejileri; Ornek olay inceleme
Features of effective advertising in outdoor advertising media and
tools; advertising strategies, case studies
. . Ogretim Yont - .
Teorik Dersler / Theoretical Uygulama Lab Tgl:ﬁill(l?;ri/s)rgsgiﬁz Methods On Hazirlik / Preliminary
Techniques
8 Reklam ajansi organizasyon yapisi
Organizational structure of advertising agencies
gretim YO "
Teorik Dersler / Theoretical Uygulama Lab 'Cl')glzﬁmqeri/(')l'gt:cr:?\i\r,lz Methods On Hazirlik / Preliminary
Technigues
9 ARA SINAV
Midterm Exam
. . Ogretim Yoéntem ve x .
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
10 Reklam kampanyasi kavrami ve reklam kampanyasi hazirlama streci
Ad campaign concept and advertising campaign preparation process
. . gretim Yont .. -
Teorik Dersler / Theoretical Uygulama Lab '?eglzﬁill(r;;ri/(?rr;aeg;i\r/\z Methods On Hazirlik / Preliminary
Techniques
11 Reklam kampanyasi kavrami ve reklam kampanyasi hazirlama

sureci; Ornek reklam kampanyalari inceleme

Ad campaign concept and advertising campaign preparation process;
Sample ad campaigns review
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Ogretim Yontem ve

Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
12 Reklam kampanyasi 6rnegdi hazirlama; Grup Sunumlari.
Advertising campaign example preparation; Group Presentations.
. . Ogretim Yontem ve = .
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Technigues
13 Reklam kampanyasi 6rnegi hazirlama; Grup Sunumlari.
Advertising campaign example preparation; Group Presentations.
. . Ogretim Yoéntem ve . o
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
14 Reklam kampanyasi 6rnegi hazirlama; Grup Sunumlari.
Advertising campaign example preparation; Group Presentations.
gretim YO .
Teorik Dersler / Theoretical Uygulama Lab 'Cl')glzﬁmqeri/(')l'gt:cr:?\i\r,lz Methods On Hazirlik / Preliminary
Technigues
15 Reklam kampanyasi 6rnegi hazirlama; Grup Sunumlari.
Advertising campaign example preparation; Group Presentations.
. . Ogretim Yoéntem ve x .
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
16 Ddénem sonu sinavi

Final Exam
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DEGERLENDIRME / EVALUATION

Savi/ Katki Yuzdesi /
Nun}llber Percentage of
Contribution (%)
Ara Sinav / Midterm Examination 1 100
Toplam / Total: 1 100
Basar Notuna Katki Yiizdesi / Contribution to Success Grade(%): 40
Katki Yuzdesi /
Sayi /
Percentage of
e Contribution (%)
Final Sinavi / Final Examination 1 100
Toplam / Total: 1 100
Basari Notuna Katki Yiizdesi / Contribution to Success Grade(%): 60
Etkinliklerinin Basar Notuna Katki Yiizdesi(%) Toplami / Total Percentage of Contribution (%) to Success Grade: 100
Degerlendirme Tipi / Evaluation Type:
iS YUKU / WORKLOADS
Siiresi | Toplam Is Yiikii
. Sayi/ (Saat) / (Saat) / Total
SR Er e e Number | Duration Work Load
(Hours) (Hour)
Ara Sinav / Midterm Examination 1 1.00 1.00
Final Sinavi / Final Examination 1 1.00 1.00
Derse Katilim / Attending Lectures 14 2.00 28.00
Uygulama/Pratik / Practice 8 2.00 16.00
Takim/Grup Calismasi / Team/Group Work 5 2.00 10.00
Toplam / Total: 29 8.00 56.00

Dersin AKTS Kredisi = Toplam is Yiikii (Saat) / 30.00 (Saat/AKTS) = 56.00/30.00 = 1.87 ~ / Course ECTS Credit = Total Workload (Hour) / 30.00 (Hour / ECTS) = 56.00 / 30.00 = 1.87 ~
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PROGRAM VE OGRENME CIKTISI / PROGRAM LEARNING OUTCOMES

Ogrenme Ciktllan / Program Ciktilari / Program Outcomes
Learning Outcomes 111112 (211212 |3.1.1 (312|321 322 ]33.1]|34.1

1.Reklam faaliyetleri, siirecleri,
araglari ve uygulama
tekniklerini 6grenir. / To learn
advertising activities,
processes, tools, and
application techniques.

2.Farkli reklam ortamlarina
reklam calismasi hazirlayabilir /
To prepare advertising work in
different advertising media

3.Reklam kampanyasi
hazirlama surecine ait bilgilere
teori ve pratikte sahip olur/ To
have advertising campaign 3 4 4 3 3 4 3 4 4 3
preparation information the
process of with theory and
practice

4.Reklam kampanyasi taslagi
hazirlayabilir / To prepare 4 3 4 4 4 4 3 4 3 3
Advertising campaign

Katki Dlzeyi / Contribution Level : 1-Cok Diistk / Very low, 2-Diistk / Low, 3-Orta / Moderate, 4-Yuksek / High, 5-Cok Yiiksek / Very high
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