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GENEL TANIM / GENERAL DESCRIPTION

Ders Adi / Course Name

COMMUNICATION AND ETHICS / COMMUNICATION AND ETHICS

Ders Kodu / Course Code

HSEC206201291200

Ders Tirii / Course Type

Ders Seviyesi / Course Level

Associate / Associate

Ders Akts Kredi / ECTS 2.00
Haftalik Ders Saati (Kuramsal) / 2.00
Course Hours For Week

(Theoretical)

Haftalik Uygulama Saati / Course 0.00
Hours For Week (Objected)

Haftalik Laboratuar Saati / Course 0.00
Hours For Week (Laboratory)

Dersin Verildigi Yl / Year 2

Ogretim Sistemi / Teaching System

Formal Education / Formal Education

Egitim Dili / Education Language

Turkish / Turkish

On Kosulu Olan Ders(ler) /
Precondition Courses

Yok

None

Amaci / Purpose

Ahlak, etik kavramlarini tarihsel, kuramsal ve kuramsal arka planlariyla ortaya koyma;
IIetlslm mesleklerini siniflandirma; Medyada Karsilagilan Etik Sorunlarn Giincel Ornekler
Uzerinden Tartisma; Reklamcilik ve Halkla ||I§kl|el' mesleklerinde ikna kavramini etik iginde
irdeleme; Meslek igi denetim mekanizmalarini Ogrenciye tanitma.

to teach professional ethics

to equip students with the knowledge and skills of “communications professions
classifieds

to develop the ability of the students to understanding the media

to give students the opportunity to critical media analysis

to enable students develop understanding relation between in media and public
relation

to allow students become proficient in analysis of case in medya

to give the students basic information about ethics in public relations

to provide the basic knowledge about persuasion and ethics

to introduce the students with ethic rules

igerigi / Content

Ahlak ve Etik Kavramlarinin Tanim; Etikle ilgili Temel Yaklasimlar; ilet|§|m Mesleklerini
Tanimlama; Medyada Yaganan Temel Etik Sorunlar; Sorunlara Yonelik Ornek Olay
Cozumleme Halkla iliskilerle ilgili Meslek ici Etik Kodlar ve Meslek igi Etik Diizenlemelerin
igerigi; Meslek ici Etik Diizenlemeleri Ornek Olaylarda Céziimleme.

concepts of morality and ethic
communication professions

ethic in communication professions
ethic in public relations

Onerilen Diger Hususlar / Yok None

Recommended Other

Considerations

Staj Durumu / Internship Status Yok None

Kitabi / Malzemesi / Onerilen UZUN, R., iletisim Etigi UZUN, R., iletisim ve Etik

Kaynaklar / Books / Materials /
Recommended Reading




Ogretim Uyesi (Uyeleri) / Faculty
Member (Members)

Ogr.Goér. DENIZ AKIN

OGRENME GIKTILARI / LEARNING OUTCOMES

1 Medya ve Giincel Etik Sorunlarina Akademik Diizeyde Elestirel Bir Bakis Agisi Gelistirir.

To develop a critical perspective on media and actual ethical problems

Analiz Edebilir.

iletisim Meslegi Olarak Kabul Géren Halkla iliskiler ve Reklamcilikta "ikna" Kavramini Etik Boyutta

To analyze the concept of persuasion in public relations and advertisement

Cozimleyebilir.

Meslek i¢c Denetim Mekanizmalarinin Mesleki Uygulamalarda Yoksunlugunun Yaratacagi Sorunlari

To analyze problems of public relations applications that create deprivation of professional auditing
mechanisms at public relations

HAFTALIK DERS iGERIGi / DETAILED COURSE OUTLINE
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Hafta / Week

Ogretim Yontem ve

Teknikleri/Teaching Methods On Hazirlik / Preliminary

Teorik Dersler / Theoretical Uygulama Lab

Techniques

1 Etikle ilgili Temel Yaklagimlar; Kant, Faydacilik.....

Major approaches to ethics, Kant, Utilitarianism.

Teorik Dersler / Theoretical Uygulama Lab ?g{ﬁ;ﬂ;}ﬁgg&i\éz Methods On Hazirlik / Preliminary

Techniques

iletisim Meslekleri ve Bu Mesleklere Genel Bir Bakis; Gazetecilik,

2 Halkla iligkiler, Reklamcilik
An overview of the communication Professions and Occupations;
Journalism, Public Relations, Advertising
Teorik Dersler / Theoretical Uygulama Lab ?g;ﬁiﬁ:ﬁgtsgig Methods On Hazirlik / Preliminary
Techniques
3 Medyada Yasanan Temel Etik Sorunlar; Ozel Miilkiyet Medyanin
Denetimi
The basic ethical issues what happened in the media; Private
property and Media Control
. . Ogretim Yont - _
Teorik Dersler / Theoretical Uygulama Lab Tgl:ﬁill(rlgri/?rgsgig Methods On Hazirlik / Preliminary
Techniques
4 Medyada Yasanan Temel Etik Sorunlar; Ozel Yasam, Mahremiyet ve

Kisilik Haklan

The basic ethical issues what happened in the media; Private life,
privacy and personality Rights

gretim YO "
Teorik Dersler / Theoretical Uygulama Lab '?glzﬁgll(rlnerils)l'gt:é?]i\r’:; Methods On Hazirlik / Preliminary

Technigues

5 Medyada Yasanan Temel Etik Sorunlar; Haber Kaynagi ile iligkiler

The basic ethical issues what happened in the media; Dealing With
News Outlets
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Ogretim Yontem ve

Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
6 Medyada Yasanan Temel Etik Sorunlar; Temel Hatlaryla Sorunlar
Orneklendiren Olaylarin Géziimlemesi
The basic ethical issues what happened in the media; case study
analysis
. . Ogretim Yontem ve = .
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Technigues
7 Medyada Yasanan Temel Etik Sorunlar; Temel Hatlaryla Sorunlarn
Orneklendiren Olaylarin G6ziimlemesi
The basic ethical issues what happened in the media; case study
analysis
. . Ogretim Yoéntem ve . o
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
8 Genel Degerlendirme
General evaluation
gretim YO .
Teorik Dersler / Theoretical Uygulama Lab 'Cl')glzﬁmqeri/(')l'gt:cr:?\i\r,lz Methods On Hazirlik / Preliminary
Technigues
9 ARASINAV
Midterm Exam
. . Ogretim Yoéntem ve x .
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
10 Medyada Yasanan Temel Etik Sorunlar; Halkla iliskiler Uygulayicilar
lle Medya Mensubu Arasindaki Mesleki lligki
The basic ethical issues what happened in the media; public relations
practitioners and professional relationship between Members of the
Media
. . Ogretim Yoéntem ve - o
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
11 |Halia iliskiler Meslegi ve ikna Kavrami; iknaya Dayali iletisim

Yontemi Kullanmak ve Etik Boyut

Public relations profession and concept of persuasion; Used
communication method based on persuasion and ethical dimension
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Ogretim Yontem ve

Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
12 Meslek ici Denetim Mekanizmalar; Halkla iligkiler Meslegindeki Etik
Dizenlemeler ve Denetim
Control Mechanisms at public Relations; Ethics Regulations and
Control in Public Relations Profession
gretim YO "
Teorik Dersler / Theoretical Uygulama Lab '?glzﬁgll(rlnerils)l'gt:é?]i\rgz Methods On Hazirlik / Preliminary
Technigues
13 Meslek igi Denetim Mekanizmalari; Halkla iliskiler Meslegindeki Etik
Dlzenlemeler ve Denetim
Control Mechanisms at public Relations; Ethics Regulations and
Control in Public Relations Profession
. . Ogretim Yont - .
Teorik Dersler / Theoretical Uygulama Lab Tgl:ﬁill(l?;ri/s)rgsgiﬁz Methods On Hazirlik / Preliminary
Techniques
14  |Reklam ve ikna; Bir iletisim Meslegi Olarak Reklamda Etik.
Advertising and Persuasion, Ethics in Advertising as a
Communication Profession.
gretim YO "
Teorik Dersler / Theoretical Uygulama Lab 'Cl')glzﬁmqeri/(')l'gt:cr:?\i\r,lz Methods On Hazirlik / Preliminary
Technigues
15  |Reklam ve ikna; Bir iletisim Meslegi Olarak Reklamda Etik.
Advertising and Persuasion, Ethics in Advertising as a
Communication Profession.
. . Ogretim Yont - .
Teorik Dersler / Theoretical Uygulama Lab Tgl:ﬁiw:eri/?rr;:(r‘}]ﬁ\rg Methods On Hazirlik / Preliminary
Techniques
16 Dénem Sonu Sinavi

Final Exam
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DEGERLENDIRME / EVALUATION

Savi/ Katki Yuzdesi /
Nun}llber Percentage of
Contribution (%)
Ara Sinav / Midterm Examination 1 100
Toplam / Total: 1 100
Basar Notuna Katki Yiizdesi / Contribution to Success Grade(%): 40
Katki Yuzdesi /
Sayi /
Percentage of
e Contribution (%)
Final Sinavi / Final Examination 1 100
Toplam / Total: 1 100
Basari Notuna Katki Yiizdesi / Contribution to Success Grade(%): 60
Etkinliklerinin Basar Notuna Katki Yiizdesi(%) Toplami / Total Percentage of Contribution (%) to Success Grade: 100
Degerlendirme Tipi / Evaluation Type:
iS YUKU / WORKLOADS
Siiresi | Toplam Is Yiikii
. Sayi/ (Saat) / (Saat) / Total
SR Er e e Number | Duration Work Load
(Hours) (Hour)
Ara Sinav / Midterm Examination 1 1.00 1.00
Final Sinavi / Final Examination 1 1.00 1.00
Derse Katilim / Attending Lectures 14 2.00 28.00
Tartisma / Discussion 8 2.00 16.00
Ornek Vaka incelemesi / Case Study 6 2.00 12.00
Toplam / Total: 30 8.00 58.00

Dersin AKTS Kredisi = Toplam is Yiikii (Saat) / 30.00 (Saat/AKTS) = 58.00/30.00 = 1.93 ~ / Course ECTS Credit = Total Workload (Hour) / 30.00 (Hour / ECTS) = 58.00 / 30.00 = 1.93 ~
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PROGRAM VE OGRENME CIKTISI / PROGRAM LEARNING OUTCOMES

Ogrenme Ciktllan / Program Ciktilari / Program Outcomes
Learning Outcomes 111112 (211212 |3.1.1 (312|321 322 ]33.1]|34.1

1.Medya ve Giincel Etik
Sorunlarina Akademik
Diizeyde Elestirel Bir Bakis
Acisi Gelistirir. / To develop a
critical perspective on media
and actual ethical problems

2.iletisim Meslegi Olarak Kabul
Goren Halkla iligkiler ve
Reklamcilikta "ikna" Kavramini
Etik Boyutta Analiz Edebilir. / 4 3 4 4 4 3 4 3 4 4
To analyze the concept of
persuasion in public relations
and advertisement

3.Meslek ig Denetim
Mekanizmalarinin Mesleki
Uygulamalarda Yoksunlugunun
Yaratacagi Sorunlari
Cozlumleyebilir. /.To anglyze 4 3 5 3 4 4 4
problems of public relations
applications that create
deprivation of professional
auditing mechanisms at public
relations

Katki Dlzeyi / Contribution Level : 1-Cok Diisuk / Very low, 2-Diistk / Low, 3-Orta / Moderate, 4-Yuksek / High, 5-Cok Yiiksek / Very high
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