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GENEL TANIM / GENERAL DESCRIPTION

Ders Adi / Course Name

MEDIA AND MEDIA PLANNING / MEDIA AND MEDIA PLANNING

Ders Kodu / Course Code

HSEC215201291200

Ders Tirii / Course Type

Ders Seviyesi / Course Level

Associate / Associate

Ders Akts Kredi / ECTS 2.00
Haftalik Ders Saati (Kuramsal) / 2.00
Course Hours For Week

(Theoretical)

Haftalik Uygulama Saati / Course 0.00
Hours For Week (Objected)

Haftalik Laboratuar Saati / Course 0.00
Hours For Week (Laboratory)

Dersin Verildigi Yl / Year 2

Ogretim Sistemi / Teaching System

Formal Education / Formal Education

Egitim Dili / Education Language

Turkish / Turkish

On Kosulu Olan Ders(ler) /
Precondition Courses

Yok

None

Amaci / Purpose

Medya cesitleri, kisisel medya, kisisel olmayan medya, yayin kusaklari, mesaj planlama,
kanal planlama, mesajlarin hedef kitleleri, hedef kitlelerin belirlenmesi, mesajlarin hangi
sure ve siklikta verilecegi, hangi iletisim araglarindan nasil yararlanilacagi, onlarin nasil
diizenlenecegi, butceleme, adaptasyon ve uygulama, sonuclarinin degerlendirilmesi,
konuya iligkin olarak yapilmis medya planlama ¢alismalari ele alinacaktir.

to teach types of media

to give the students basic information about general concepts related to media
planning

to provide the basic knowledge about preparation of media plan

to introduce the students with broadcasting bands, message planning, channel
planning,

igerigi / Content

Medya Planlamasi ve pazarlama ile iligkisi; medya planlamasi sureci ve yuritilen
calismalar; Medya planlamasi ile ilgili temel kavramlar; Medya planlamasi siirecinde arag
secimi ve aracin planlamaya sagladigi avantaj ve dezavantajlar; Medya plani érnegi
inceleme.

basic principles of planning
the basic concepts of media planning
new media planning approaches

Onerilen Diger Hususlar / Yok None
Recommended Other

Considerations

Staj Durumu / Internship Status Yok None

Kitabi / Malzemesi / Onerilen
Kaynaklar / Books / Materials /
Recommended Reading

BASAL, B. , Medya Planlamasi

BASAL, B. , Medya Planlamasi

Ogretim Uyesi (Uyeleri) / Faculty
Member (Members)

OGR. GOR. NEJAT USTUN




OGRENME GIKTILARI / LEARNING OUTCOMES

Medya Planlama Kavramini tanimlar ve medya planlamasinin kapsaminda yer alan temel iglerin neler
oldugunu reklam sektéri ile iliskilendirerek agiklayabilir,

To have the knowledge and skills of media planning process

Medya planlamasinin agamalarini, bu agsamada yapilmasi gerekenleri ve medya planlamasinda
kullanilan araclarin neler oldugunu kavrar,

Effectively be able to define the closest related to the concepts of media planning.

Medya planlamasi ile ilgili yakin kavramlari tanimlayabilir.

To have knowledge about and awareness of Media planning process Stages

HAFTALIK DERS ICERIGi / DETAILED COURSE OUTLINE
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Hafta / Week

. . Ogretim Yont - I
Teorik Dersler / Theoretical Uygulama Lab Tglz(neill(rlgri/(?rr;a?gi\r/]z Methods On Hazirlik / Preliminary
Techniques
1 Medya Planlamasi Kavrami: Medya Planlamasi Zincirinin Halkalari
Media Planning Concept: Media Planning Chain Rings
. . gretim Yont N _—
Teorik Dersler / Theoretical Uygulama Lab '(I:')gl:ﬁi;(?;ri/(?l'r;:cmi\rgz Methods On Hazirlik / Preliminary
Techniques
2 Pazarlama stratejisi ve medya planlamasi: Medya Planlamasinin
Pazarlama lle lligkisi
Marketing strategy and media planning: Planning of Media Relations
and Marketing
. . Ogretim Yontem ve - -
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
3 Medya Pallamasi ve Reklama Kampanyasi Galismalari igindeki Yeri
Media and advertising bump Place in Campaign Studies
. . Ogretim Yont - _
Teorik Dersler / Theoretical Uygulama Lab Tgl:ﬁill(rlgri/?rgsgig Methods On Hazirlik / Preliminary
Techniques
4 Medya Planlamasi Oncesinde Planlamacisinin Yapmasi Gereken
Calismalar
Media Planning Ahead Planners Need to Do the Work
. . Ogretim Yontem ve = _
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Technigues
5 Planlama Oncesi Sosrulmasi Gereken Sorular: Medya Planlamasinda
Kullanilan Zamanlama Stratejileri
Pre-Planning Questions You Should Sosrul: Media Planning
Strategies Used in the Timing
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Ogretim Yontem ve

Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
6 Medya reklam ve tiiketici arasindaki iligki
The relationship between media and consumer advertising
. . Ogretim Yontem ve = .
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Technigues
7 Medya Planlamasi ile ilgili Kavramlar
Consepts related to Media Planning
. . Ogretim Yoéntem ve . o
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
8 ARASINAV
MIDTERM
gretim YO "
Teorik Dersler / Theoretical Uygulama Lab 'Cl')glzﬁmqeri/(')l'gt:cr:?\i\r,lz Methods On Hazirlik / Preliminary
Technigues
9 Medya Planlamasi ile ilgili Kavramlar
Consepts related to Media Planning
. . Ogretim Yoéntem ve x .
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
10 Medya Planlamasi Asamasi: Reklam Kampayasinda Kullanilabilecek
Reklam Ortam Ve Araclarinin Secgimi
Media Planning Stage: Advertising can be used in Kampaya
Selection of Advertising Media and Tools
. . gretim Yont N -
Teorik Dersler / Theoretical Uygulama Lab '?eglzﬁill(r;;ri/(?rr;aeg;i\r/\z Methods On Hazirlik / Preliminary
Techniques
11 Medya Planlamasi Agsamasi: Reklam Kampayasinda Kullanilabilecek

Reklam Ortam Ve Araglarinin Segimi

Media Planning Stage: Advertising can be used in Kampaya
Selection of Advertising Media and Tools
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Ogretim Yontem ve

Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
12 Medya Planlamasinda Karsilagilan Sorunlar
Problems in Media Planning
. . Ogretim Yontem ve = .
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Technigues
13 Yeni Planlama Modelleri
New Planning Models
. . Ogretim Yoéntem ve . o
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
14 Ornek Medya Planlamasi Hazirlama
Sample Preparation of Media Planning
Teorik Dersler / Theoretical Uygulama Lab ?g{ﬁh‘:};:{ﬁgggﬂ\r/‘z Methods On Hazirlik / Preliminary
Technigues
15 Ornek Medya Planlamasi Hazirlama
Sample Preparation of Media Planning
. . Ogretim Yoéntem ve x .
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
16 YARIYILSONU SINAVI

FINAL EXAM
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DEGERLENDIRME / EVALUATION

Savi/ Katki Yuzdesi /
Nun}llber Percentage of
Contribution (%)
Ara Sinav / Midterm Examination 1 100
Toplam / Total: 1 100
Basar Notuna Katki Yiizdesi / Contribution to Success Grade(%): 40
Katki Yuzdesi /
Sayi /
Percentage of
e Contribution (%)
Final Sinavi / Final Examination 1 100
Toplam / Total: 1 100
Basari Notuna Katki Yiizdesi / Contribution to Success Grade(%): 60
Etkinliklerinin Basar Notuna Katki Yiizdesi(%) Toplami / Total Percentage of Contribution (%) to Success Grade: 100
Degerlendirme Tipi / Evaluation Type:
iS YUKU / WORKLOADS
Siiresi | Toplam Is Yiikii
. Sayi/ (Saat) / (Saat) / Total
SR Er e e Number | Duration Work Load
(Hours) (Hour)
Ara Sinav / Midterm Examination 1 2.00 2.00
Final Sinavi / Final Examination 1 2.00 2.00
Derse Katilim / Attending Lectures 14 2.00 28.00
Soru-Yanit / Question-Answer 14 2.00 28.00
Toplam / Total: 30 8.00 60.00

Dersin AKTS Kredisi = Toplam is Yiikii (Saat) / 30.00 (Saat/AKTS) = 60.00/30.00 = 2.00 ~ 2.00 / Course ECTS Credit = Total Workload (Hour) / 30.00 (Hour / ECTS) = 60.00 / 30.00 = 2.00 ~ 2.00
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PROGRAM VE OGRENME CIKTISI / PROGRAM LEARNING OUTCOMES

Ogrenme Ciktllan / Program Ciktilari / Program Outcomes
Learning Outcomes 111112 (211212 |3.1.1 (312|321 322 ]33.1]|34.1

1.Medya Planlama Kavramini
tanimlar ve medya
planlamasinin kapsaminda yer
alan temel iglerin neler
oldugunu reklam sektori ile 4 5 5 4 4 4 5 4 3 5
iliskilendirerek agiklayabilir, /
To have the knowledge and
skills of media planning
process

2.Medya planlamasinin
asamalarini, bu asamada
yapilmasi gerekenleri ve
medya planlamasinda
kullanilan araglarin neler 4 4 4 3 4 3 4 5 4 5
oldugunu kavrar, / Effectively
be able to define the closest
related to the concepts of
media planning.

3.Medya planlamasi ile ilgili
yakin kavramlar
tanimlayabilir. / To have

knowledge about and 4 5 5 4 3 3 4 5 5 5
awareness of Media planning
process Stages

Katki Diizeyi / Contribution Level : 1-Cok Dustlk / Very low, 2-Disiik / Low, 3-Orta / Moderate, 4-Y{iksek / High, 5-Cok Yiksek / Very high
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