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GENEL TANIM / GENERAL DESCRIPTION

Ders Adi / Course Name

FOOD MARKETING / FOOD MARKETING

Ders Kodu / Course Code

UGP22820122720

Ders Tirii / Course Type

Ders Seviyesi / Course Level

Associate / Associate

Ders Akts Kredi / ECTS 2.00
Haftalik Ders Saati (Kuramsal) / 2.00
Course Hours For Week

(Theoretical)

Haftalik Uygulama Saati / Course 0.00
Hours For Week (Objected)

Haftalik Laboratuar Saati / Course 0.00
Hours For Week (Laboratory)

Dersin Verildigi Yl / Year 2

Ogretim Sistemi / Teaching System

Formal Education / Formal Education

Egitim Dili / Education Language

Turkish / Turkish

On Kosulu Olan Ders(ler) /
Precondition Courses

Yok

None

Amaci / Purpose

Gida Urlnleri pazarlamasinin temel konularini agiklamak

Explain the basic concepts of marketing of food products

igerigi / Content

Pazarlama y6netimi, Pazarlama stratejisi, Pazarlama performansinin degerlendirilmesi ve
kontroll; Pazarlama arastirmalari.

Marketing management, marketing strategy, performance evaluation and control of
marketing, marketing research.

Onerilen Diger Hususlar / Yok None
Recommended Other

Considerations

Staj Durumu / Internship Status Yok None

Kitabi / Malzemesi / Onerilen
Kaynaklar / Books / Materials /
Recommended Reading

Gida Uriinleri Pazarlamasi, Prof. Dr. Oguz Yurdakul, Yrd. Dog. A. Ali Kog, Gukurova
Universitesi Ziraat Fakiiltesi, Genel Yayin No:121, 1997, Adana.

Gida Uriinleri Pazarlamasi, Prof. Dr. Oguz Yurdakul, Yrd. Dog. A. Ali Kog, Gukurova
Universitesi Ziraat Fakiiltesi, Genel Yayin No:121, 1997, Adana.

Ogretim Uyesi (Uyeleri) / Faculty
Member (Members)

Ogr. Gér. Ali GONCU




OGRENME GIKTILARI / LEARNING OUTCOMES

46 Uriin pazarlama stratejilerini anlatir Product marketing strategies to comprehend

47 Pazarlama kurum ve kanallarini agiklar Marketing institutions and channels explains

48 Uriin, fiyat, dagitim ve promosyon stratejilerini yorumlar Product, price, distribution and promotion strategies comments
49 Pazarlama performansini degerlendirir Evaluates the performance of Marketing

50

HAFTALIK DERS iGERIGi / DETAILED COURSE OUTLINE
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Hafta / Week

Ogretim Yontem ve

Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
1 Giris
introduction
. . gretim Yont .. _—
Teorik Dersler / Theoretical Uygulama Lab '(I:')gl:ﬁi;(?;ri/(?l'r;:cmi\rgz Methods On Hazirlik / Preliminary
Techniques
2 Pazarlama yonetimi
Marketing management
Teorik Dersler / Theoretical Uygulama Lab ?g;ﬁiﬁ:ﬁgtsgig Methods On Hazirlik / Preliminary
Techniques
3 Pazar cesitleri
Market varieties
. . Ogretim Yont - _
Teorik Dersler / Theoretical Uygulama Lab Tgl:ﬁill(rlgri/?rgsgig Methods On Hazirlik / Preliminary
Techniques
4 Tuketici davranislari
Consumer behavior
gretim YO "
Teorik Dersler / Theoretical Uygulama Lab Ogretim Yontem ve On Hazirlik / Preliminary

Teknikleri/Teaching Methods
Technigues

5 Firma pazar talebinin tahmini

The company forecast market demand
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Ogretim Yontem ve

Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
6 Pazar bolimleme, hedef pazar segimi ve Uriin pozisyonlama
Market segmentation, target market selection and product positioning
. . Ogretim Yontem ve = .
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Technigues
7 Pazarlama stratejisi
Marketing strategy
. . Ogretim Yoéntem ve . o
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
8 Ara sinav
Midterm Exam
gretim YO "
Teorik Dersler / Theoretical Uygulama Lab 'Cl')glzﬁmqeri/(')l'gt:cr:?\i\r,lz Methods On Hazirlik / Preliminary
Technigues
9 Uriin stratejisi
Product strategy
. . Ogretim Yoéntem ve x .
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
10 Fiyat stratejisi
Price strategy
. . gretim Yont N -
Teorik Dersler / Theoretical Uygulama Lab '?eglzﬁill(r;;ri/(?rr;aeg;i\r/\z Methods On Hazirlik / Preliminary
Techniques
11 Dagitim stratejisi

Distribution strategy
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Ogretim Yontem ve

Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
12 Promosyon stratejisi
Promotion strategy
. . Ogretim Yontem ve = .
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Technigues
13 Pazarlama performansinin degerlendiriimesi ve kontrolii
Marketing evaluation and control of performance
. . Ogretim Yoéntem ve . o
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
14 Pazarlama aragtirmalari
Marketing Research
gretim YO "
Teorik Dersler / Theoretical Uygulama Lab 'Cl')glzﬁmqeri/(')l'gt:cr:?\i\r,lz Methods On Hazirlik / Preliminary
Technigues
15 Pazarlama kurum ve kanallari
Marketing institutions and channels
. . Ogretim Yoéntem ve x .
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
16 Ddénem sonu sinavi

Final Exam
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DEGERLENDIRME / EVALUATION

Savi/ Katki Yuzdesi /
Nun}llber Percentage of
Contribution (%)
Ara Sinav igin Bireysel Galisma / Individual Study for Mid term Examination 1 100
Toplam / Total: 1 100
Basar Notuna Katki Yiizdesi / Contribution to Success Grade(%): 40
Katki Yuzdesi /
Sayi /
Percentage of
NI 2] Contribution (%)
Final Sinavi / Final Examination 1 100
Toplam / Total: 1 100
Basari Notuna Katki Yiizdesi / Contribution to Success Grade(%): 60
Etkinliklerinin Basar Notuna Katki Yiizdesi(%) Toplami / Total Percentage of Contribution (%) to Success Grade: 100
Degerlendirme Tipi / Evaluation Type:
iS YUKU / WORKLOADS
Siiresi | Toplam Is Yiikii
. Sayi/ (Saat) / (Saat) / Total
SR Er e e Number | Duration Work Load
(Hours) (Hour)
Ara Sinav / Midterm Examination 1 2.00 2.00
Final Sinavi / Final Examination 1 2.00 2.00
Derse Katilim / Attending Lectures 14 2.00 28.00
Seminer / Seminar 1 1.00 1.00
Odev Problemleri igin Bireysel Calisma / Individual Study for Homework Problems 1 10.00 10.00
Ara Sinav igin Bireysel Calisma / Individual Study for Mid term Examination 1 7.00 7.00
Final Sinavi igiin Bireysel Calisma / Individual Study for Final Examination 1 10.00 10.00
Toplam / Total: 20 34.00 60.00

6/7




Dersin AKTS Kredisi = Toplam is Yiikii (Saat) / 30.00 (Saat/AKTS) = 60.00/30.00 = 2.00 ~ 2.00 / Course ECTS Credit = Total Workload (Hour) / 30.00 (Hour / ECTS) = 60.00 / 30.00 = 2.00 ~ 2.00

PROGRAM VE OGRENME CIKTISI / PROGRAM LEARNING OUTCOMES

Ogrenme Ciktilari / Program Ciktilari / Program Outcomes
Learning Outcomes 111112113 (114 (115|116 [1.1.7 | 1.1.8 [ 1.1.9 [1.1.10(1.1.11 [1.1.12{1.1.13|1.1.14 [1.1.15

46.Uriin pazarlama stratejilerini
anlatir / Product marketing 3 5 5 4 5 5 5 5 5
strategies to comprehend

47 .Pazarlama kurum ve
kanallanni agiklar / Marketing
institutions and channels
explains

48.Uriin, fiyat, dagtim ve
promosyon stratejilerini
yorumlar / Product, price, 3 5 5 4 5 5 5 5 5
distribution and promotion
strategies comments

49.Pazarlama performansini
degerlendirir / Evaluates the 3 5 5 4 5 5 5 5 5
performance of Marketing

50./

Katki Dizeyi / Contribution Level : 1-Cok Duistk / Very low, 2-Diistik / Low, 3-Orta / Moderate, 4-Yuksek / High, 5-Cok Yiiksek / Very high
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